There’s a Lesson in Court 
for the Story Writer 


JACK WOODFORD 


ary E. Forbes on 
How to be a Gagwriter 


WANTED: 
Good Books that Will Sell 


AUTHOR 


SENSE.... 


.-- to choose a publisher who can 
offer you these exclusive features! 


INDIVIDUAL DESIGN—The jacket illustration, title page, pro- 
motion pieces, newspaper advertisements and every detail of each 
and every title is individually planned to meet the needs of the 
particular book and to reflect its theme. It is not accidental that 
our books win praise continually from typographers, booksellers 
and reviewers. 


“I’m in the printing business and while I have no connection with Pageant 
Press I can say that my hat’s off to the individuality of design I have noticed in 
your hundreds of titles.” J. H. LaForge 


NATIONAL ADVERTISING-——We are the only cooperative firm 
to provide national display advertising for every book published, 
at no extra cost to the author. We take dozens of illustrated full 
pages each year in publications such as ‘Retail Booksellers,’ ‘’N.Y. 
Times,’’ ‘Library Bulletin’’ and ‘Saturday Review of Literature.”’ 


“It was the fact that Pageant Press is the only cooperative publishing firm to 
offer full page national advertising without any extra cost to me that first led 
me to contact you. I've never regretted it!” Mary Gallagher 


LOWER SUBSIDIES—Despite the better design and the na- 
tional advertising, our subsidies average from 25 to 30% lower 
than firms which do not offer any advertising at all and whose 
books are turned out in assembly-line fashion. We eliminate over- 
head ‘’frills‘’’ and depend heavily upon book sales. 

“I'm glad “# ygeeagas in my ‘testing’, for Pageant Press offers more for a much 


lower subsidy. You people really must sell books to make up the difference.” 
John Burke 


third to one-half the time required by other firms. The answer 
lies in larger editorial and production staffs and greater printing 
facilities. Ve report on manuscripts in one week. 


f PROMPT SERVICE—Our books are usually published in one- 


“The ‘Menehunes’ arrived yesterday—out ten days before schedule! It was very 
thoughtful of you to send me a copy air mail special.” Vivian L. Thompson 


Send toda free booklet which will give you full details of our unique publishing plan. Or better still, send your 
send (ONLY ONE WEEK) report. No obligation, of course. 


PAGEANT PRESS 


130 West 42nd Street, New York 36, N. Y. 


FOREIGN GREAT BRITAIN: Pearn, Pollinger and Higham, Ltd.—CANADA: Burns & MacEachern— 

TIVES DENMARK: Grafisk Forlag—BELGIUM: Les Editions Excelsior—ITALY and FRANCE: 

REPRESENTA Gherado Casini—NORWAY: Per Mortensen—-SWEDEN: Albert Boners Forlag—-SWITZER- 
LAND: Graphis Press. 
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“| had never written a line in my 
life before starting the Palmer course, 
yet after completing only a few les- 
sons | started to market my articles. 
Soon | was unable to write fast enough 
to keep up with my sales. if | could 
personally meet each prospective Paim- 
er student, | know | could convince 
him of the value of Palmer training. 
Anyone who likes to write and will 
follow your simple instructions should 
certainly succeed in this profession.” 
—Hugh G. Jarman, Montreal, Que. (Mr. Jarman is now 
editor of a Canadian magazine.) 


To Writers Who Earn 
Less Than $6000 a Year 


FREE Lesson Tells How You Learn at 
Home to Write More Salable Material 
Let's face facts: (1) editors are scrutinizing manu- 
scripts more carefully than ever before: (2) some 
writers are earning good money—selling more 
material at higher rates than ever before. If you're 
not getting your share of editors’ checks, it may 
not be because you lack talent, but that you need 
to know more about the professional devices and 
techniques that editors look for. That is the kind 
of home-study training Palmer Institute has ren- 
dered for 30 years to help writers find the most 

direct road to success and recognition. 


Remember: authorship is one of the few pro- 
fessions where earnings are virtually unlimited— 
where income depends on ability. Find out how 
Palmer may prepare you for real success. 


FREE Lesson Shows How 
You Learn at Home 


So you can see for yourself how interesting, how helpful 
Palmer Training may be to you, we make this generous 
free offer to send you: 

(A) Sample lesson of our proven home-study course, with 

(B) writing assignments showing how you ‘learn 
loing;’ 

(C) typical answers showing how professional writers actu- 
ally do the work; 

(D) illustrated 40-page book “The Art of Writing Salable 
Stories’ describing opportunities for writers; tails of 
our complete instruction by our staff of professional 
writers; and what famous authors, students and grad- 
uates say about Palmer Training. 

Here is your opportunity to learn, without cost or obli- 
gation, how Palmer home study training may help you as 
a writer. Send today. 


Palmer Institute of Authorship 
1680 N. Sycamore, Desk G-113 
Hollywood 28, California 
Established 1917 


Approved for Veterans 


Member, National Home Study Council 


Palmer Institute of Authorship 
1680 N. Sycomore 
Hollywood 28, Calif., Desk G-113 
Please send me free lesson and book, ‘The Art of 
Writing Salable Stories,” explaining how | may in- 
crease my income from writing. This request is con- 
fidential and no salesman will call. 


City__- Zone ___ State__ 
Please print clearly. Veterans: check here oO 
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Writing for Publication: A full year’s course writ- 
ten and taught by writers whose books are 
steady sellers, whose stories, features are being 
written and sold NOW. We do not believe 
there is a better course in existence, and the 


instruction is personal, given by writers who 
write and sell. 


Psychology: A 30 lesson course written and taught 
by a practicing psychologist who uses what he 
teaches. Fascinating, sometimes amazing. 


Bible: A full year of work with an eminent minis- 
ter, lecturer, whose experience with home stu- 
dents PROVES his ability to teach. 


Plain English: A course that has stood the test of 
5000 students, each of whom had PERSONAL 
attention, Letters coming in express amaze- 
ment at the service students get. 

Ask for information on course that interests you. Per- 


nerd attention from those who DO and LIVE what they 
teach. 


Merely Check Box and Mail At Once. 
Writing for Pub. Bible Study 
[] Psychology 00 Plain English 


The Home Correspondence School, Inc. 
Established 1897 


Dept. AJ. Springfield, Missouri 


Attention: 
Authors! 


If you have been looking for a publisher for 
your book manuscript, we invite you to write 
to us for free information concerning our co- 
operative publishing plan. 


At a moderate cost, we can not only produce 
your book in our own complete and stream- 
lined plant, but we can also promote and ad- 
vertise your book— (the important details of any 
publishing plan) —at no extra cost! 


Comet Press Books has a complete publicity 
and promotion staff prepared to give your book 
pre- and post-publication attention. All possible 
steps are taken to assure your book of the “best” 
possible in the way of sales and service. 


Write for your free booklet—Publishing Your 
Book—today. Better yet, send your manuscript 
for a prompt cost analysis and editorial report. 
Dept. A-11. 


COMET PRESS BOOKS 
11 West 42 Street, New York 36, N. Y. 


What readers say 


Keep a Writing Log 

As a beginning writer with a couple of articles, 
one juvenile, and several short-shorts to my credit 
~as well as an overflowing box of rejection slips— 
I'd like to say that Author & Journalist is the most 
down-to-earth writer’s magazine I’ve found. I 
started subscribing when the August Derleth and 
Catharine Barrett articles were in flower, and I 
have never read anything as helpful and inspira- 
tional, writing-wise. Let’s hear more from those 
two! 

I'd like to pass on a suggestion for writers who 
find it virtually impossible to stick to a schedule of 
writing at the same time every day—such as house- 
wives or businessmen who write in their leftover 
scraps of spare time. Keep a “Writing Log”! 
Record those hours, half-hours, and even quarter- 
hours you sit down at the typewriter and you'll 
see how valuable they can be. Set a tentative goal 
of so many hours a week or month rather than try- 
ing to establish regular writing times each day. 

As the mother of two pre-school children and a 
husband who keeps irregular hours, I have found 
this works out very well in the long run. And after 
adding up my time (in which I do not include ad- 
dressing envelopes, writing letters to editors, or 
daydreaming) for the first six months of 1953 and 
finding it to be 26714 hours, I took a vacation in 
July without my typewriter—and with a clear 
conscience! 
HELEN THOMPSON PDUNSTAN 
Seattle, Wash. 


How to be a Beginner 


I am an aspiring writer—one of the undistin- 
guished thousands Jack Woodford wrote about 
last spring. But unlike all the others, I have a 
distinction all my own: I can’t write. I think 
about it all the time, I even dream about it. Full- 
fledged plots I think of—articles too. But when 
I dream them I can’t remember them in the morn- 
ing and when I think them I cannot find the 
words and the wherewithal to write the things 
down. Frankly, my stuff stinks. 

I wouldn't even care if I never published a 
thing. Of course it would be nice, but it would 
be so wonderful to at least be able to write one 
story from start to finish just for my own satis- 
faction. Because it is a lot of fun. 

So please publish an article sometime on how to 
be a beginner. Time enough after I have begun 
to worry about description, construction, incre- 
mental repetition, dialogue, length, reaction, 
characterization, background .. . 

EILEEN M. DEIBELE 
Portland, Ore. 


Gains by the Service Magazines 


In your September issue, there is a letter from 
Annette Squire of Paso Robles, Calif., attacking 
the non-fiction policies of the women’s service 
magazines. 

Miss Squire is entitled to her opinions, but her 
letter contains outright misstatements of fact 
which should not be allowed to go unchallenged. 
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She said that women “are quitting buying 
women’s magazines” and that .the result of cur- 
rent policies has been “... loss of readers. 
Loss of newsstand sales. Loss of subscriptions.” 
Nothing could be further from the truth. The 
four big women’s service magazines now have the 
largest circulations in their history. As a group, 
they have gained nearly two million circulation 
in the last three years, Of that gain, McCall’; 
itself accounted for 717,959, including more 
than 232,000 gain on the newsstands. _ 
Every single one of the women’s service maga- 
r zines now stands at its all-time circulation peak. 
I don’t know where Miss Squire obtained her 
misinformation, but even a cursory glance at 
current ABC reports will show you how wrong 
she is. 
Danie D. 
Editorial Director 
McCall's 
New: York,. N.Y. 


The Taste of Quality 
Thank you for publishing George H. Freitag’s 
“The Wooden Horse.” It leaves the taste of 
quality writing in the mental mouth. Mr. Freitag 
may say he is “a sign painter by profession” but 
“The Wooden Horse,” if nothing else, betrays 
him. He is, first and foremost, a writer, though 
he may well paint signs while his mind paints 
life. 
ALICE BULLOCK 
Santa Fe, N. M. 


Just a few worls to cay how much I enjoyed 
George Freitag’s “The Wooden Horse.” Hope to 
see him again in A&J. 

Joun Faviccnio 
Long Island City, N. Y. 


Invaluable to Poets 


Mr. Otis’s article, “Condense, Condense, Con- 
dense,” is a splendid illustration of how one poet 
made his verse salable; it also shows the coopera- 
tive attitude of editors and so, in both instances, 
should be invaluable help to poets. Congratula- 
tions! 


AGNES M. REEVE 


Franklin, Ohio 


Two Blessed Events 


How do you like this for a coincidence—and 
it’s not fiction! 

The publishers delivered my 1952 Anthology of 
Best Original Short Shorts today, September 23, 
and my wife delivered a seven-pound baby girl, 
Michele Liza, on the same day. 

ROBERT OBERFIRST 


Ocean City, N. J. 


That Handy List 
Don't you dare go back to the old type for 
the market list! For the first time in years I can 
read it without a squint and a magnifying glass. 
“I'm wit choo.” 
N. W. WALTER 
Los Angeles, Calif. 


NoveMBeER, 1953 


STOP MARKING TIME 


TAKE THE DIRECT, STEP-BY-STEP ROAD 
TO WRITING SUCCESS 


"Your course follows the direct or step-by-step method as 
advertised, and is, | believe, what so many struggling writers 
need so badly. The whole matter of plotting is reduced to 
a very simple procedure and is handled in a way that is 
entirely new. The criticisms are sincere, honest and show a 
healthy respect for the student’s problems. Your course has 
given me a better ideo of how to build a story than all other 
courses put together.” 

Charles W. Rose, Syracuse, N. Y. 


CRITICISM SERVICE 
Miss Bloom can tell you what’s wrong with your story and 
what to do to make it right. $1.00 per thousand words, 
$5.00 minimum per ms. 75c per thousand words for scripts 
25,000 words or more. Payment and stamped self addressed 
envelope should accompany each ms. 


Personal Consultation By Arrangement 


PAULINE BLOOM WORKSHOP FOR WRITERS 
58 Willow Street-A, Brooklyn, N. Y 
LICENSED BY NEW YORK STATE 
I'd like to know more, Without obligation, please tell me 
about your step-by-step help. 


Sell the Scripts 
Write! 


WE SHOW YOU HOW 


Develop fully the ability your aptitude in- 
dicates. Write more easily, joyously, in the 
full confidence that you are becoming a 
better writer. THE CREATIVE ABILITY 
DEVELOPER is the sure way of developing 
your powers of self-expression, 


Remarkably, you make your imagination, 
dreams and emotions serve you as a writer. 
No wonder students of THE CREATIVE 
ABILITY DEVELOPER are selling stories, 
articles and poems to all types of magazines! 
Let us tell you how to express yourself with 


FREE 


individuality, with freshness and vitality... 
THE SIMPLIFIED TRAINING COURSE 


the qualities editors want. 
may try this wonderful new 
1819 Gilpin St., Denver 6, Colo. 


Please send free booklet, "Your Way to Success 
in Authorship.” 


Neme 


Address 


City 


WRITING 


CHRISTIAN 
PUBLICATIONS 


Sy EDITH TILLER OSTEYEE 


A FACT-PACKED TEXTBOOK for dead-in-earnest writ- 
ers. Ten inclusive chapters on how to write and sell 
Christian publications: a survey of the entire field; 
editorial demands, taboos; human needs and emotions; 
“pulps” and “‘slicks’’; grammar, grace, style; writing 
tools, methods, techniques; facts or fiction; how to 
pian, write, select markets, sell your work. Practice 
assignments at end of each chapter. More than a 
manual! -—- a guide and inspiration by a Christian 
writer, teacher, and former newspaper editor and pub- 
lisher. Clothbound; 206 pages. 


$3.00 


THE FIRST TEXTBOOK ON 
WRITING FOR THE CHRISTIAN PRESS 


@ FOR CLASSROOM AND HOME STUDY 
At your Bookstore or from 


THE JUDSON PRESS 


1703 Chestnut Street, Philadelphia 3, Pa. 


A Year-Long Writers’ Conference 
—That You Attend By Mail! 


As a reader of this magazine you are interested in 
writing. Like most of us, you are studying continually to 
improve your ability: Probably you have sold a little— 
not much—but enough to give you hope of doing better. 
Maybe your non-fiction stuff is good, but you want your 
fiction to improve, and sell. Perhaps your dialogue is 
effective, but your characters ore lifeless; or you are 
strong in narrative, but your plotting is weak. YOU need 
serious collaborators—and there are many who would like 
YOU to collaborate with them. 

We will show you how easy and inexpensive it will be 
for all of you to get together. And, although you will 
learn much, this is not a correspondence school, nor even 
less a ‘‘Lonely Hearts” club—but o serious arrangement 
offering anonymous, constructive and sympathetic aid to 
every struggling writer. 


CRITICISM—ABOUT 25¢ PER 1,000 WORDS! 


You'll obtain helpful analysis, pointers and technical 
aid for your material from FIVE other writers—profes- 
sionals, beginners, skilled and unskilled—written amiably 
yet impersonally, and always instructively. And you'll 
reciprocate to the best of your ability. 

Complete details will be sent free. if you neglect writ- 
ing immediately, you may miss a rung on your ladder to 
success. 


J. H. HOLDING 
384 Palisade Ave. 
Jersey City 7, N. J. 


What editors want 


Dell Publications, 261 Fifth Ave., New York 10, 
have established Del] First Editions, a series oi 
originals to appear in pocket format. “We are 
looking for all sorts of manuscripts, providing 
they are entertaining, well written, and in good 
taste,” writes Knox Burger, the editor. “There 
really are no limitations on theme or ‘type.’” 

The Muhlenberg Press, 1228 Spruce St., Phila- 
delphia, Pa., connected with the United Lutheran 
Church, not only is in the market for Christian 
book MSS., fact or fiction, to 80,000 words, but 
also publishes the Lutheran, weekly religious 
news magazine. The latter uses eight feature 
articles weekly, dealing with phases of Christian 
life or faith, up to 2,000 words, It publishes a 
limited amount of fiction. Style should be “lively 
and readable, not stuffy or pious,” comments 
Albert P. Stauderman, managing editor, 

— A&] — 

Whiteside, Inc., 425 Fourth Ave., New York 16, 
is the successor to Woman's Press. It is confin- 
ing its publishing to workbooks for educators, 
social workers, and volunteers. It will cover pro- 
fessional and volunteer leadership in church and 
community, but will not deal with homemaking 
or child guidance as did its predecessor. 

—A&] — 

Binfords and Mort, 124 N.W. Ninth Ave., 
Portland 9, Ore., writes that it is especially inter- 
ested in manuscripts dealing with Pacific North- 
west history, authentic historical novels that em 
phasize this region, biographies of historically 
important Northwest people, regional textbook 
manuscripts and travel books, and Pacific North. 
west Americana. 

— Av] — 

Fawcett Publications, Inc., are dropping comics 
from their program and have sold all their comic 
book title except the Marvels to Charlton Comics, 
Inc., Derby, Conn. 

Stories and art work will be produced by the 
Al Fago Studios, 1472 Broadway, New York. 
Accordingly the books will be open only to wri- 
ters in the New York City area, who may contact 
the studios in person or by mail about submitting 
material. 

— 

A new magazine, Malcolm's, reports urgent 
need for stories in the detective-mystery field. 
2,000-8,000 words, Only unpublished fictional 
material is desired—no rewrites of actual crime 
cases. The publication expresses greater interest 
in characterization and believability than in “gim- 
micks.” Payment is le-3c a word on acceptance. 
Address Malcolm’s at P.O. Box 304, Evansville 4, 
Indiana. 

— Ae] — 

Telebriefs, Ulinois Bell’s customer bill insert, 
announces it is stocked with cartoons until Janu- 
ary 1, 1954. It will be happy to start seeing con 
tributions about the middle of December. Pay 
ment is $35 on acceptance, Address cartoons to 
Cartoon Editor, Telebriefs, Illinois Bell Tele- 
phone Company, Room 1805, 208 W. Washing 
ton St., Chicago, Illinois. 
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Bill Jenks, editor of Road and Track, which 
carries the subtitle, “The Motor Enthusiasts’ 
Magazine,” writes that his publication is definite- 
ly in the market for freelance manuscripts. He 
states that he will reply to queries promptly bur 
suggests that freelancers first analyze Road and 
Track. Payment is 4c a word, $4 an 8x10 photo, 
on acceptance. 

“Wordage,” writes Mr. Jenks, “should not run 
over 3,000 words, with 1,590-2,000 being the 
length most desired. These articles should have 
provocative titles and must be written in the 
modern feature style: interesting, informative, 
and accurate. Subject matter may be anything 
in which our average reader will be interested. 
In some cases our staff will be able to add _perti- 
nent details of a technical nature.” 

The address of Road and Track is Box 110, 
Glendale, California. 

— — 

St. Martin’s Press, Inc., 103 Park Ave., New 
York 17, was organized last year to publish in the 
United States the books of Macmillan of London. 
More recently it took over the American publi- 
cation of the technical books of Edward Arnold. 

The press is not now doing original publishing 
of American authors but plans to do so within a 
year. It will handle MSS. of the same high liter 
ary and intellectual quality as represented in the 
Macmillan and Arnold lists, which together cover 
a wide range of non-fiction, fiction, and juveniles. 

Author & Journalist will keep you informed of 
the needs of this firm as they develop. 


Houghton Mifflin Company, 2 Park St., Boston 
7, Mass., is particularly looking for MSS. suitable 
for simultaneous publication in hard and paper 
covers. This firm, one of the oldest in the Uni- 
ted States, publishes fiction, non-fiction, and 
juveniles of general interest. 

—A&] 

DeVorss & Co., 520 W. Ninth St., Los Angeles 
15, Calif., are interested in “A-1 metaphysical and 
inspirational manuscripts such as Emmet Fox and 
Dr. Vincent Peale have written.” Douglas K. De- 
Vorss, president of the firm, reports an increasing 
interest in metaphysical works. 

— Av] — 

Signature Press, 23 $. Howard St., Baltimore 1, 
Md., does not solicit MSS. but publishes novels 
by new writers which are slanted in the same 
direction as fiction previously published by the 
firm. Jack Woodford, a vice-president of the 
firm, will give information to serious potential 
contributors but will under circumstances 
examine MSS. His address is P.O. Box 1318, 
Richmond 19, Va. 

— Av] — 


Benson Enterprises, 1070 Oceanview Ave., 
Brooklyn 35, N. Y., is a new firm formed to market 
the work of professional photographers to maga- 
zines, newspapers, and book publishers. News sub- 
jects, sports, nudes, famous persons, action, human 
interest are among the fields in which pictures 
are desired. Payment is on a 50-50 basis. 

[Continued on Page 30) 


me. ‘They will be glad to tell you. 


Send 25c¢ coin for 
my Directory of 
Literary Agents. 
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When You Obtain 


Literary Kelp 
You Are Buying Sincerity, Too 


OU HAVE READ my ads, but possibly you don’t know 
me. My neighbors in Manhattan Beach do. The 
Bank of America can give my credit rating, the 
Chamber of Commerce has a file on my professional services, and the mayor, 
Edward A. Linaker, knows me as a citizen of the community. Ask them about 


You may wonder if this information is necessary, when all you want is 
literary assistance. Yes, it surely is, for back of every valued service must stand 
the personal integrity of the man who offers it. My counselling consists of manu- 
script editing, revision, criticism or ghosting, depending on the special need. 


Write today for my free folder, Literary Help. 
It tells you what I do and how we get started. 


CHARLES CARSON, Siterary Consultant 


Post Office Box 638-A, Manhattan Beach, Calif. 
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SCOTT MEREDITH MEREDITH 


How 


Mre. Mildred North Slater 

Sealiée, Coloraéo RD, New York 

Dear fiteve: Dear Mrs. Slater: 

recall when we Yers to Cross I'm happy to report an end to your “several years’ of les- 


it wee a fine ya 
t we’ basting the slicks without success.“ We've 
ell, one starter. le’ ve th Redbook, and the price 48 $900. 
vith Redbook, 


SCOTT MEREDITH 
Su 


SCOTT MEREDITH 
Su 


300 Avene 

Mew tot 

egal Court 

Mr. Howard Browne 

Roos 906366 Madivon Avenue 

New York, New York Dear Mrs. Moore: 


Dear Howard: You 4146 @ fine job on following the rewrite Hg yey? we sent 
slong on your historical novel, The Wheel and Hearth, and I 
How's = for fast service? Rigut after I nem reading your ‘a r novel we'd 
novelet phoned Key B at Co tly. Here's confirmation: we've just placed it with 
’ tole’ Ly ory was @ natural for ery and reque lientine Books, and their contracts will be along in a few days. 
elally fast “reading: She has just phoned to say she 
i ras much as ©, and we've agreed on « price of $5, 000, 


MEREDITH 


Literary Agency, In 


Dear Wr. 


It wight be ees te to ae ou the bad news all in one piece. Y 
short story, SOMETH AMOS, ziseses the mark, and is unsaladle. 


offeet the bluntness of that statement a little, = @ay that 
think your first eale ien't far off. ‘This is an opin u 

I agree. But there's another thing shout which 

taff I agree: unless you learn something about proper 

plotting, eu 11 go on “trying to sell" for the rest of your Life. 


The job before us, then, is to show you where your plotting falls 
short, and what you've got to do about it. Let's get right down 
to specific facts. 


If you’re not receiving enough of the first kind, or need the second to put you in shape to receive the 
first, we'll be happy to see some of your work. 


SERVICE: |f your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional 
charge, return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give 
you specific advice on how to avoid those errors in future material. We report within two weeks. 

TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British and 
other foreign sales. 

NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up 
to 5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, 
seven dollars for a script of 6,895 words). $25 for books of all lengths up to 150,000 words, $50 for 
books over 150,000 words; information on other types of material on request. We drop all fees after we 
make several sales for new clients. A stamped self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency, 580 Filth Avenue, N.Y. 36 N.Y. 


Comment on Scott Meredith’s best-selling book, WRITING TO SELL: 


“. . . exceedingly practical . . . full of professional information which should be of value to every 
writer, novice or experienced seller...” 


— Pasadena (Calif.) Star-News 


Order your copy from your local bookseller, or directly from the publishers, Harper and 
Brothers, 49 East 33rd Street, New York 16. $2.75. 
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If your stories don’t go over with editors, take 


A LESSON FROM THE COURTS 


By JAcK Wooprorp 


ITNESSES in cases at law are frequently 
W bewildered by being stopped in flights 
of fancy by the objection: 

“The witness is drawing a conclusion.” 

Many a fiction writer is stopped in similar 
flights for much the same reason. A judge always 
sustains the objection, and an editor usually ob- 
serves it, and a reader of fiction is usually wor- 
ried over a “witness that is drawing a conclusion,” 
often without knowing why. 

In legal forensic what is meant is that the wit- 
ness has gone from the objective to the subjective; 
i. e., if the witness is telling what he saw in an 
automobile accident he is supposed to confine 
himself as much as possible to what he thinks he 
saw. He probably didn’t see what he thinks he 
saw at all, because if two witnesses see an acci- 
dent they usually tell about it in court as though 
it were two different accidents—which, indeed, it 
was, as far as the witnesses were concerned. Each 
saw it according to his own prejudices. 

That is more or less understood on all sides. 
But if the witness makes it inevitably clear that 
he is coloring the recital with his own prejudices, 
the bench will always hush him up, even if not 
requested so to do by one of the participating 
attorneys. 

For instance, suppose the witness yollops: 

“Yer honor, he was a-coming down the street 
hell bent for election, and he runs right into my 
innocent friend, and if you ask me he didn’t care 
nuther.” 

Nobody asked the witness whether the guy 
cared whether he had an accident or not. ‘The 
court puts his hand over the witness’s mouth 
until he goes back to objectivity again. 

Much the same thing happens when the freshly 
inspired young author “leads the witness,” as 
they also say in court. 

A court of law and a jury are supposed to con- 
sider the objective facts, and the jury is supposed 
to draw the subjective conclusion according to 
how they are impressed by the characters of the 
witnesses. 


If the court knows that a witness has been 
coached (and of course, witnesses usually are, 
but it isn’t legal cricket) the court may throw 
out the witness's testimony altogether, The jury, 
according to the theory of all but Communist law 
and courts, is supposed to draw the conclusions. 

So, according to the strictest criticism—that, 
particularly, from the Loud Literary Lamas of 
New York—is the reader. 

For instance, if a character is introduced with 
5,000 words of introduction on the part of the 
author concerning how the reader is to view his 
character, the reader is irked sore, and feels un. 
comfortable, whether or not he knows why. 

It is as though the case were taken out of the 
hands of the jury (the reader) and the decision 
rendered by the author who sets himself up as 
judge. Judges can lose votes that way, and 
authors can lose readers. 

In Hollywood they have a saying: “Don’t say 
he’s a no-good guy. Have him kick a crutch out 
from under a paraplegic war veteran, jump on 
him when he falls, shred the American flag with 
his bare teeth, buy a copy of Karl Marx, and 
spit in the eye of a statue of Florence Nightin- 
gale.” 

That is it precisely. More, this is action, not 
subjective hankypanky on the part of the author, 
The reader views the evidence and not because 
of the author but because of the character’s 
actions “draws a conclusion.” ‘This is tres tres 
kosher. No hocking a’ chineik—no beating on a 
tea kettle—is involved. 

Again, in dialogue, where all the characters 
use the author’s idiom and the author's obvious 
conclusions about this-a and that-a, the witnesses 
are being led, and the jury knows they were 
coached and resents it perhaps without even real- 
izing the resentment. 

If the author is convinced that TV is a 
nuisance, for instance—and who isn't so con- 
vinced?—and that TV robs authors of readers, 
he shouldn't say so in fiction as I have in non- 
fiction. Whatever idea he has to sell should 
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accrue from the evidence. ‘Theoretically charac- 
ters and witnesses are supposed to be on their 
own, if the court show or the manuscript pyro- 
technics are on the level. 

For instance, if, in a divorce case, mother-in- 
law testifies that hubby sat and looked at the 
ragged chorus lines on TV all night, and adds: 
“and if you ask me TV is the corespondent in 
this case,” that is supposed to be veddy, veddy 
and teddibly teddible. 

The same is true if the author has ma-in-law 
or any character say that. 


N movies you come in on a clock, then you cut 

to hubby seated before the TV_ hypnotized; 
then you dissolve through to wifie in bed with 
as little on as the current industry morals will 
allow, wide awake and honing, after a prop man 
has directed a jet of air into her eyes before the 
scene to incept a coupla-three tears. Then you 
cut to the hands of the clock spinning up to 
four a.m. and come in on hubby still hypnotized 
by the awkward squad, etc. That is all objective; 
nothing is said about it, but when you dissolve 
out, or fade out and in on the divorce court, 
without the author having coached and led six 
witnesses to say so, you have an idea why the 
scene in the divorce court has developed. (In 
Hollywood they would say the impressions of 
hubby at the TV, the clock, the honing wife, 
have “established” it.) 

Somebody is always working himself up into a 
state over whether or not a newspaper back- 
ground is a good one for a beginning writer. 

If | may draw a whopping conclusion, | think 
it is both good and bad. For one thing news- 


papermen write too fast and too easily. How: 


ever, most newspapermen have hung around 
courts, and forensic is part of their subconscious, 
if not their conscious equipment. Without real- 
izing it they probably have apprehended the 
fact that juries are impressed by objectivity, and 
so when they come to write for jurics (readers) 
they almost invariably write with great objectiv- 
ity, endeavor to keep their characters from seem- 
ing coached or led—let the characters speak for 
themselves, in their own idiom, so that the jury 
can form a conclusion about them without being 
told what to think of the characters by the author. 

All this told about in prose is not likely to 
impress a tyro writer, There is something about 
a court, however, that impresses people the first 
time they are in one. Sitting through one crim 
inal case of some length would probably be more 
instructive to the burgeoning author than snoring 
through a hundred hours in a class on writing 
taught by somebody who would be writing in 
stead of talking about it if he knew how. 

I once saw a case that stretched out for weeks, 
apparently decided in the jury's mind by one 
trivial action that took place in about a quarter 
of a minute. It was a murder case, and in the 
South, and the witness may have been cleverly 
coached; I say cleverly so because the best way 
for a lawyer to get by with coaching a witness 
is to instruct him in actions that shriek instead 
of words that crawl. 

The witness, an underprivileged Negro, who 
was about the only witness who could possibly 
have known for certain Who Done It, was told 
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to take the witness chair. He was a Negro ac- 
customed to working and thinking with his hands. 
He tried to “take” the chair, which was screwed 
to the floor. Not a word was said; but I glanced 
at the jury. That was that. 

When a reader can infer, even if subconscious- 
ly, what attitude the author has toward the 
situation at hand, from his subjective entry into 
a character's noggin, or from the obviously lead- 
ing questions in the mouths of the characters, 
all speaking alike, or the subjective conclusions 
expressed by what is obviously the author's favor 
ite character, the reader can be intrigued, if it 
is a widely successful author like Maugham. Any- 
thing Maugham says, even as author leading all 
his witnesses, making all their conclusions, coach 
ing them until they are Maughams, is news. But 
there is only one Maugham. 

The average young author testifying in court 
would probably have objections raised and sus 
tained to practically everything he said in his 
first appearance on the witness stand. The aver- 
age young lawyer is bounced all over courtrooms 
for the first couple of years because of the obvi- 
ous coaching of his witnesses, and his leading 
questions. 

These appear clear to experienced older at- 
torneys and judges because the witness will talk 
“out of character,” and make evident patterns of 
thought obviously derivative of a young lawyer's 
attitude before he has discovered that the differ 
ence between a court of law and a classroom in 
a law school is so profound as to be utterly 
crushing. 

Older writers and lawyers let their characters 
and witnesses get out of hand and stay out of 
hand to some degree. Many authors let them do 
it to a degree where the author himself is sur- 
prised by something a character suddenly does or 
says. I mean that literally. Many established 
authors have told me that. For the first few years 
| thought they were kidding; then after a time | 
began to notice that good characters, having some 
sort of subliminal life of their own in the author's 
subconscious, “speak out of turn.” <A_ clever 
author makes them appear to speak out of turn. 
A clever lawyer may even coach a smart witness 
to say things that his attorney might naturally 
not wish to have him say on the witness stand. 

This almost always fools juries (and readers) 
even if it seldom fools judges of long experience. 
But even so a judge, seeing something like that 
pulled, usually is more bemused by his sense of 
the swell technique of the lawyer than by his tire- 
some sense of the ethical. Ethics are seldom dra- 
matic. The lack of them is what makes almost all 
drama. 


AYBE, if you open the old humpbacked trunk 

full of the faded flowers of yesteryear, that 
came back pressed in return envelopes and marked 
with a little dour card called a rejection slip, you 
will discover that you dismissed the jury (your 
readers) by taking the case out of their hands, 
or annoyed the hell out of them by dictating a 
“directed verdict” to them. And the experienced 
MS. reader in some publishing house, noticing 
this naivety, didn’t argue about it; he just came 
to a conclusion: “The hell with it.” 
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How to Become a Gagwriter 


Plain suggestions on preparing and marketing copy from a 


selling writer of humor 


By Harry E. Forses 


in a magazine the other day did not neces- 

sarily originate in the artist’s noggin. Many 
cartoonists have all or part of their gags furnished 
by persons who are adroit at thinking up such 
ideas. These persons are known in the trade as 
gagwriters.” You have, we gather, some nebu- 
lous interest in becoming one of the latter, 

Now, the first thing you do in your newly 
acquired status of gagwriter (after reading this 
article, of course) is go down to the store and 
buy some 3x5 pads of paper. If you can’t find 
them, get some clean white paper, measure, and 
cut them yourself. We hope you have or can 
get a typewriter, 

On cach of these sheets you are going to jot 
down an idea for a cartoon and send them in 
batches of ten to 15 to various cartoonists. 

There is a prescribed arrangement for present 
ing your idea on the slip. In the upper left-hand 
corner of the sheet, write your name and address; 
in the upper right-hand corner, the gag number. 
Immediately below, under the heading SCENE, 
give a description of what the gag is about. Be- 
low that put TITLE and fill in the spoken 
words. Now, for a graphic picture, your first 
completed gag will look something like this: 


Se idea behind that funny cartoon you saw 


Your Nanie, 

Street Address, No. lI 
City and State 

SCENE: Men with briefcases are sitting 
in reception room of office. One 
man sitting on lap of pretty 
receptionist is told by her: 

“Mr. Sellsworth—if there are no 
empty chairs, you'll just have 

to stand!” 


keep the scene and title as brief as possible. 
Ihe best caption gags get over the point in one 


or two brief sentences. Here are a few other 
submission hints: 

1. Keep a carbon copy of each gag for your 
files. (There are file boxes made especially 
for 3x5 slips.) 

Always send a self-addressed, stamped en- 
velope for return mailing. (Buy two sizes 
of envelopes, one slightly larger than the 
other.) 

If it is a captionless gag, indicate this by 
writing NO TITLE. 

Iwo kinds of cartoonists seek material from 

gagwriters: those who draw magazine cartoons 
and those who do syndicate work. The difference, 
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so far as you are concerned, is mainly in the 
method of paying you. 

A magazine cartoonist who uses your gags 
draws them up in rough form and freelances 
them to magazine editors. If an editor approves 
of one, he puts on O.K. on it and the cartoonist 
does the finished drawing. ‘The artist is then 
paid by the magazine and he in turn sends you 
a personal check for your commission. This 
commission is fairly standard. It amounts usually 
to 25 per cent of the sale price. Prices paid by 
the top magazine for cartoons start at about $60 
and go up to over $100. Payment ranges down to 
one-twentieth of this on specialized publications. 
Shoot for the big ones if you want to make 
money writing gags. If your stuff is good, the 
topflight cartoonists will be tickled to death to 
look at it. 

The second type of cartoonist is under con- 
tract by a syndicate and therefore does not free- 
lance his cartoons. He pays a set price; $5 is 
good—some cartoonists pay as low as $2 for an 
idea. However, the syndicate cartoonist needs 
a gag a day and sometimes several for a Sunday 
panel. If a syndicate artist holds a gag of yours, 
it usually means a sale. In some cases, you are 
paid by the cartoonist, in others by the syndicate 
itself. 

Now, how do you find cartoonists with whom 
to work? In the case of magazine artists, just 
send your gags to those whose cartoons you get 
a bang out of, in care of the magazine in which 
you saw them. Your material will be forwarded 
and the cartoonist will subsequently give you his 
address if he chooses to take you on as a gag- 
writer. 

With syndicate cartoonists it’s a little more 
difficult. Your home town newspaper may not 
carry too many gag panels. You may be forced 
to do a little research on out-of-town newspapers 
at your local library or newsstand. Those artists 
who do gag panels—that is, single cartoons or a 
series on Sundays—are potential syndicate markets. 
Send your efforts to them in care of the news- 
paper that features their panels. Your gags will 
be forwarded to the syndicate they work for, 
which in turn will send them on to the cartoonist. 
Or the managing editor of your local paper will 
probably give you the names and pe lt of 
syndicates that furnish his cartoons, 

When it comes to learning the technique of 
producing salable gags, some of your best text- 
books are the magazines which feature cartoons. 
Take a few copies of the Saturday Evening Post 
and Colliers and assiduously study the cartoons. 
Why are these little pictorial comedies so popu- 
lar? The everyday situations, the frustrations and 
foibles of mankind, are shorn of their dreariness, 
and presented in comic relief. 
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Since cartoons are so constructed as to appeal 
to every adult in the United States above the 
imbecilic level, they must contain a common de- 
nominator: familiarity of situation. If, in other 
forms of writing, you have been warned away 
from the trite, you must now learn to embrace it. 
The more trite, the more commonplace the idea 
behind a gag, the better chance you have of sell- 
ing it~provided it’s a good gag, of course. 

That is why the so-called domestic or “right 
around home” gag is so popular. The situations 
depicted strike a chord of recognition in every- 
body. Some of these familiar situations and 
ideas are humorous as they stand. For instance, 
think of a woman driver. You immediately form 
the equation: A woman driver equals a_ bad 
driver equals an accident. That alone is enough 
to bring a smile to your lips unless in reality it 
a to be your wife and your car. 

Yow, you can root around through cartoons 
and discover many, many more of these humor- 
ous ideas on practically every subject under the 
sun. To get yourself some good gags, all you 
have to do is substantiate these ideas, to “prove” 
in a clever manner that they are so. 

In this process of tearing cartoons apart and 
analyzing them, try also to find out what basi- 
cally creates the humor in each, Let’s do this 


right here with a gag. We show a television set 
with the top blown out of it. Wife says to hus- 
band who's just come home from work: “It blew 
a tube today. A big one, I think.” 

What makes this gag funny is the element of 
exaggeration—the exaggeration of the mechanical 
capacity of the TV set. We can also exaggerate 
human customs, traits, attitudes, emotions, and 
achieve humor. 

We can create comedy, too, by inflicting mild 
suffering upon our characters: shock, embarrass- 
ment, surprise. Then there’s the pun—or the 
take-off on a familiar expression. Take the ex- 
pression, “Fits like a glove,” for example. We 
can give this expression some degree of literal 
application and come up with this gag: Woman 
in a very brief bathing suit. Husband says: 
“Yeah, it fits like a glove all right, but shouldn't 
you be wearing it on your hand?” 

Here are a few rules of thumb for writing 
your gags: 

1. Base your gags on the very familiar. 

2. Keep the gagline brief. 

3. Try not to divulge the point or “punch” 

until the very last word. 

Mail seasonal material at least four months 
in advance. 

WRITE SOME MORE GAGS. 


3-1) Comie Books — Fast Sellers 


By C. BERGMAN 


HE fastest-selling item to hit newsstands in 

many years has arrived with a terrific bang. 
A three-dimension printing process has the comic 
book publishers in a mad dash to cash in on this 
latest funny book bonanza. By the time you read 
this, most of the larger stands in the big cities 
should -have 3-D comics on display. 

For the record, the St. John Publishing Com- 
pany was. the first to come out with a 3-D comic 
book. Its. best title, Mighty Mouse, appeared on 
some. newsstands with a new title: Three- Dimen 
sion .Comics. Starring Mighty Mouse. The date: 
August 25. 

The second 3-D. book to appear on the stands, 
August: 28, was. the Harvey Publications issue of 
Adventures in 3-D. This book has a November 
date-line—which gives some indication of the wild 
scramble that went on at Harvey to beat St. John 
to the first punch. The third 3-D book, which 
appeared on August 31, was another St. John 
title: 3-D Comics. 

St. John plans to take eight of its best titles 
and turn them into 3-D books. The estimated 
demand for the first book ran as high as 40,000,- 
000 copies for the first month. The first and 
second printings of the first book, at a million 
copies per run, sold out before half the country 
was. even aware that 3-D comics had arrived on 
the stands. St. John plans press runs of 1,000,000 
each on the eight titles as they ride the crest of 
this latest comic book fad. Competitors—Ace, 
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Dell, Goodman, National, and all the others—are 
sure to take a whirl at the 3-D books. 

The price of these new comic books was boost. 
ed from 10c to 25¢c mainly because a pair of polar- 
oid glasses is saddle-stitched into the binding of 
each magazine. The Harvey 3-D_ book offers 
readers two pairs of glasses per issue. 

The 3-D books will hurt the sale of flat-picture 
comic books but just how much can not be fore- 
seen at this time. Three factors must be taken 
into consideration on this point. They are: Price, 
Color, and Eyestrain. 

The comic book buyer can purchase 214 regu- 
lar comic books for the price of one 3-D book. 
The new books use a two-color printing process, 
of red ink, greenish-blue ink, and a combination 
of these two for dark shadows, which makes them 
rather dull-looking when compared with the color- 
ful flat-picture books. The publishers of 3-D 
books are putting on campaigns to show that this 
new printing process is not harmful to children’s 
eyes—but the parents may decide otherwise. 

At present, writers of comic scripts are turning 
out flat-picture scripts for the 3-D books. They 
probably think that this new technique is merely 
an art or printing gimmick. And it will be just 
that until comic script writers realize that they 
have been given a new and powerful story aid. 
I’m sure 3-D comic books are here to stay but it 
will be up to the writers to make them as great 
as they could be! 
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Baekground Has Three Phases 


By Georce M. OsBorNE 


NE of the first things a writer should do 

when planning a story is to give some 

thought to background. To most begin- 
ners this means that they must show the locale, 
add a few trees and buildings typical of such 
setting, and let it go at that. Actually, back 
ground should be broadened to include setting, 
color, and atmosphere. For some writers these 
things fall into place unconsciously. Others plan 
them carefully. 

Setting. This is nothing more than the locale 
of a story—the backdrop in front of which a play 
is enacted. It is nothing more than the actual 
physical surroundings and scenery. It can be city 
or rural, mountain, plain, or sea, and it may shift 
from one to the other in a series of scenes. The 
idea is to be definite—build up the setting in 
such a realistic manner that there is no question 
as to where you intend the story to be laid. 

For example, a man stops in his climb, panting, 
and turns to look back on the pursuing horsemen. 
This would lead the reader to believe the man 
was climbing a hill, followed by a posse. While 
it might show that the man was being chased, 
for some apparent crime, it still would give little 
setting. The posse might cause the reader to 
assume that it was a Western setting, but he 
couldn’t be positive until you used more brush 
strokes on the picture. 

The fleeing man could be climbing a cliff. He 
could also be climbing a tree. But in this case, 
let us say, he is climbing a cliff. At the time he 
pauses, he is on a ledge of lava rock. Here, he 
doffs a battered sombrero and looks out over the 
wide expanse of prairie. In a clump of cotton 
wood, he sees the ground-hitched horses of the 
posse. Far in the distance a small dust cloud 
appears through the afternoon heat waves. His 
grey eyes light up with hope and he resumes his 
climb. 

Note the italicized words. What do_ these 
things tell the reader? You haven't actually said 
the story is laid in the West; yet, in a few words 
you have shown it. You have also shown the 
time of the opening and have added just a_ bit 
of physical description to the lead character. 

Color. The local color you wish to portray in 
any story will depend entirely on the locale or 
setting you have chosen, for color is nothing more 
than the customs and features characteristic of 
a certain region or time. 

By creating local color, you may also create 
atmosphere, but this is not a hard and fast rule. 
Suppose you have a setting that is portrayed in 
somewhat this manner: On the sagging steps, a 
slight girl sat. Her damp hair reflected the 
golden rays of a mid-day sun as she applied an 
ancient brush to the long, brown tresses. A 
grimy, bewhiskered man leaned against the log 
walls on the other end of the listing porch, his 
loud snores breaking the hot, humid stillness. 
A shiny rifle lay across his patched jeans. Sudden- 
ly a loud hee-haw, coming from the vicinity of 
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a weather-beaten barn, sent the man to his feet, 
the rifle in his hands instantly. 

Through the use of the italicized words, you 
have brought out local color and just a bit of 
setting. At the same time, you have presented an 
atmosphere of neglect and possible poverty. By 
contrasting the girl, who is thoughtful or ener- 
getic enough to wash and comb her hair, you 
have also presented something that might catch 
reader interest. 

There are numerous ways to bring out color. 
In this example, you use appearance and sound. 
Color can also be brought out by smell. Suppose 
the girl sniffed the air and sprang to her feet, 
saying, “Oh! My ham hocks and cabbage are 
burning!” This would bring in another bit of 
color—the type of food eaten by the characters. 

Atmosphere. This is closely aligned with color 
in so far as story writing is concerned. However, 
there is a distinct difference. While color is in- 
jected to show the customs and features of « 
certain locale, atmosphere deals more with the 
surrounding mental and social influences—the 
environment. 

For comparison, let’s look at the same scene, 
above, in a different light. Take away the sag- 
ging steps and place the girl in a brightly colored 
lawn chair. Put the man in a clean pair of slacks 
and give him a shave. Have him reclining on 
a vomfortable glider, his hand dangling over the 
side to touch the clean flagstone floor of the 
patio. Pull the mule out of the picture and sub- 
stitute the roar of a powerful motor. 

Now what have you done? You have used the 
same two characters, but you have changed the 
setting and, in so doing, you have created a dif- 
ferent atmosphere—one of cleanliness and ap- 
parent plenty. But you have used local color in 
the process. 

Through the elements, it is possible to create 
atmosphere without much use of local color. Sup- 
pose you are building a story around a man who 
has been adrift on a life raft in the middle of the 
ocean for many days. His face is covered with 
black stubble. His eyes look out of dark sockets. 
His skin, where exposed to the sun, is red and 
blistery. 

There is one thought uppermost in his mind— 
water! As he lies on the raft, his back to thé 
blistering sun, he looks out over the long swells 
of blue water. To his surprise, he sees a bank 
of foggy mist rolling toward him. Could it be 
rain? The water begins to stir as if a giant erup- 
tion were taking place on the bottom of the 
ocean. The mist rolls in, giving the man some 
relief from the hot sun, but the raft is tossed 
about like a cork. 

Then the rain falls, great cool drops! He opens 
his mouth to suck at them. The raft capsizes 
and he is flung into the turbulent waters . 

In most cases, however, color and atmosphere 
are so Closely aligned that it is difficult to tell 
where one begins and the other leaves off.” 
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WANTED: Good Books that Will Sell 


HAT kind of manuscripts do book pub- 
lishers want? 


Policies differ, but most publishers 
are agreed on wanting good books that will sell. 
A small minority doesn’t care whether a book is 
good, if it will only sell. 

Publishers tend to be idealistic, otherwise 
they'd be in a business where profits are larger. 
They want to give the reading public books 
worth while. They can’t continue to operate, 
however, unless their books sell. 

True, almost every large publisher puts out 
some books he is pretty sure won't sell. He feels 
they are so important to contemporary culture 
that they simply must get into print even if he 
has to take a loss. Once in a while such a book 
astonishes its publisher by piling up sizable 
orders. 

The general run of manuscripts that come to 
a publisher’s office are in no such category. 
Many are fair. Some are definitely good. From 
the last group the —. has the problem of 
deciding which will justify taking a chance on. 
He bases his judgment pretty much on experi- 
ence, always with the realization that he may be 
quite wrong. He may publish a book with high 
expectations of its success—and it may sell 400 
copies. On the other hand, a manuscript he 
rejects may be accepted by another publisher and 
become a_ best-seller. 

Because the margin of profit has become so 
small, a publisher today is less inclined to take 
chances than he was a few years ago. Moreover, 
most publishers feel that, especially in fiction, 
there is a current dearth of outstanding manu- 
scripts. 

While fiction still is the largest single group 
of books, it is far outstripped by the various 
classifications of non-fiction taken together. Yet 
manuscripts of fiction constitute a majority of 
the submissions to the average publisher. 

If there is any moral, it is this: ‘The good non- 
fiction book manuscript has a better chance than 
the good novel—unless the latter is really superb. 
It’s just the old law of supply and demand at 
work, 

Thrilling or highly entertaining personal ex- 
periences, biography, travel, popular interpreta 
tions of economics, humor, picture books, how 
to books are in pretty steady demand. 

Juveniles are in an upward trend. More than 
60 per cent of the hard-cover trade books sold in 
the United States are juveniles. 

There's a fly in the ointment here, however, so 
far as the writer is concerned. There is a big 
supply of pretty good juvenile manuscripts for 
the publisher to chose from. 

Sales of soft-cover (paperbound) books are on 
the gradual increase and this year will probably 
go above 250,000,000 copies. This represents 35 
per cent of the total dollar volume of all book 
sales. An overwhelming proportion of these are 
reprints of hard-cover books. 


14 


There is a growing tendency, however, in the 
direction of publishing originals. ‘These include 
both fiction and non-fiction. As in the case of a 
reprint, a soft-cover publisher must usually be 
convinced that an original will sell a quarter 
million copies, or he won't touch it. 

The university presses represent an increasingly 
better opportunity for writers of non-fiction 
which carries general appeal to thoughtful—not 
necessarily scholarly—readers. While some of the 
presses continue to confine themselves to disser 
tations by professors, a fast growing number in 
all parts of the country publish books of wide 
appeal, which they market by the same methods 
a commercial publishing house employs. 

Beginning writers often inquire how to submit 
a manuscript to a book publisher. If the work is 
non-fiction, the writer should query in advance. 
The query should be accompanied by a general 
description, an outline, and the text of the first 
chapter, The writer should detail enough of his 
background to establish the fact that he knows 
his subject. 

Some writers of fiction also follow the practice 
of querying, though it is hardly so satislactory 
here as in non-fiction. 

In no case should an author assume that be- 
cause an editor expresses interest in an outline 
he will buy the finished manuscript. He may or 
he may not. 

When a manuscript is to be submitted, whether 
after a query or not, it should be typed on 81x 
11 paper, preferably 20-pound. Most publishers 
prefer that the sheets be loose, not bound or 
stapled together. 

There are two satisfactory ways to send a manu- 
script. One is by first-class mail, registered. The 
other is by prepaid express. The cost of shipping 
the average book manuscript will range from 
$1.25 to $2. Unlike practically every other coun 
try, the United States refuses to allow MSS. to go 
through the mails at less than the first-class rate. 

If you live in the city where the publisher's 
office are, you may leave the MS. there and pick 
it up at a later date. Literary agents often follow 
this practice. 

For return of the manuscript if not accepted 
for publication, the writer should inclose the 
necessary postage and registration fee or else re 
quest that it be sent back express collect. 

The Annual List of Book Publishers following 
this article is hased on first-hand information 
from publishers up to the moment of going to 
press. Changes will be noted in Author & Journal 
ist from month to month. The list is intended 
to include only publishers who operate primarily 
on a royalty or an outright purchase basis. 

The list is classified for the convenience of 
writers. The average writer will find his proba- 
ble markets in the group headed “General Pub- 
lishers.” These are known in the book business 
as “trade publishers.” They publish fiction and 
such non-fiction as has a popular demand. Some 
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of them have also departments handling text 
books, technical and semitechnical works, and 
other specialized books. 

Writers whose subject matter is highly special- 


ized may find markets in the other classifications 


in the list. In some cases they may find it wise 


General Publishers 

Abelard Press, Inc., 381 Fourth Ave., New York 
16. (15) Trade books, juveniles. Lew Schwartz. 

Abingdon-Cokesbury Press, 150 Fifth Ave., New 
York 11, and 810 Broadway, Nashville 2, Tenn. (50) 
Religious, ethical, church school books, religious edu- 
cation texts; history, hymnody, philosophy. Juvenile, 
fiction and non-fiction; leisure-time activity books for 
adults and young people. Preferred, 40,000-75,000 
words. Nolan B. Harmon. 

Appleton-Century-Crofts, Inc., 35 W. 32nd St., 
New York. (80) Novels, non-fiction; biography, auto- 
biography, memoirs, books on psychology, sociology, 
history, not less than 50,000. Archibald G. Ogden. 

Arcadia House, 419 Fourth Ave., New York 16. 
(30) Light fiction. $150 pre-publication advance for 
mysteries and Westerns, $250 for romances, plus 
royalties over 2,500 copies. Alice Sachs. 

Arco Publishing Co., 480 Lexington Ave., New 
York 17. (15) How-to-do it books, Civil Service, non- 
fiction, fiction. Royalty or outright purchase. David 
Turner. 

Arkham House, Sauk City, Wis. (8) Fantasy fiction. 
August Derleth. Overstocked. 

Atlentic Monthly Press, 8 Arlington Street, Boston 
16, Mass. Fiction, biography, history, belles-lettres, 
juveniles, general non-fiction. Dudley H. Cloud, Di- 
rector. 

Austin-Phelps, Inc., 200 E. 37th St., New York 16. 
Unusual fiction and non-fiction, not necessarily by 
well-known authors. Books must thoroughly cover 
their subjects. 

Ballantine Books, 404 Fifth Ave., New York 18. 
(30) Publishes simultaneously in hard covers and 
paperbound books. Emphasis on fiction. High edi- 
torial standards. Stanley Kauffmann, Editor. 

A. S. Barnes and Co., 232 Madison Ave., New York 
16. (35) Textbooks on physical education, health; 
works on leisure sports, hunting, and fishing; folk 
dancing, games. 

Barnes & Noble, Inc., 105 Fifth Ave., New York 
3. (35) Everyday Handbook Series, factual books for 
the layman. College textbooks, college outlines. John 
W. Barnes. 

M. Barrows & Co., Inc., 425 Fourth Ave., New York 
16. (15) Homemaking, gardening, cooking, decorat- 
ing, how-to, crafts, antiques. Helen Van Pelt Wilson. 

Bartholomew House, Inc., 205 E. 42nd St., New 
York 17. General publishers of non-fiction, 60,000- 
80,000; spectator sport books; self-improvement and 
how-to. Douglas L. Lockhart. 

The Beacon Press, 25 Beacon St., Boston 8. (65) 
Non-fiction only; philosophy, world affairs, liberal re- 
ligious books; emphasis on highest scholarship. Query. 
Melvin Arnold. 

Binfords and Mort, 124 N. W. Ninth Ave., Port- 
land 9, Ore. Material pertaining to Pacific Northwest. 
Little or no verse or fiction. Thomas Binford, General 
Manager. 
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to check “General Publishers” also—particularly 
with reference to juveniles, college textbooks, and 
works on the arts. 

In the listings a numeral in parentheses—as 
(25) —indicates the approximate number of books 


the firm publishes annually. 


The Bobbs-Merrill Co., Inc., 730 N. Meridian St., 
Indianapolis 7, Ind. (65) Novels 60,000 words up, all 
types. Juvenile fiction and non-fiction, 20,000 words 
up. Adult non-fiction—biography, history, inspira- 
tional, and other subjects of general interest, 60,000 
words up. Textbooks for schools and grades. Law 
books. Trade books, Mrs. Rosemary B. York; text- 
books, Lowe Berger; law books, Leland C, Morgan. 

Bouregy & Curl, Inc., 22 E. 60th St., New York 22. 
General publishing, fiction, Westerns. Also Mystery 
House: Mysteries. Lucy Mabry. . 

Charles T. Branford Co., 551 Boylston St., Boston 
16. (5) Non-fiction; especially arts and crafts. 

Bruce Publishing Co., 400 N. Broadway, Milwaukee 
1, Wis. (45) Literary novels; textbooks for elementary 
and secondary schools, and colleges; technical and 
mechanical books; Catholic religious books; juvenile 
fiction and non-fiction. William C. Bruce. 

The Coxton Printers, Ltd., Caldwell, Idaho. (25) 
Non-fiction; juvenile fiction and non-fiction. J. H. 
Gipson. 

The Citadel Press, 222 Fourth Ave., New York 3. 
(15-20) Considers all types of freelance book manu- 
scripts except juveniles. Philip S. Foner. 

Coleman-Ross Co., Inc., 25 W. 45th St., New York 
36. (15) Technical and reference books on music; gen- 
eral non-fiction; poetry; secondary-school and college 
textbooks. Herbert Coleman. 

Consolidated Book Publishers, 153 N. Michigan 
Ave., Chicago 1. Reference books, Bibles, diction- 
aries, atlases, cook books, home decorating books, 
children’s books. 

Coward-McCann, Inc., 210 Madison Ave., New 
York 16. (40-50) Novels, non-fiction, juveniles. Cecil 
Goldbeck, Editor; Alice Torrey, Juvenile Editor. 

Crime Club, 575 Madison Ave., New York 20. (Af- 
filiated with Doubleday & Co.) Mystery novels 60,000- 
80,000. |. S. Taylor. 

Thomas Y. Crowell Co., 432 Fourth Ave., New 
York 16. (85) William Poole, adult fiction and non- 
fiction; Robert L. Crowell, reference books, college 
textbooks; Elizabeth Alden Graves, juvenile fiction 
and non-fiction; Bryan Holme, Studio Books on art, 
decoration, and photography, technical and popular. 

Crown Publishers, 419 Fourth Ave., New York 16. 
(55) General fiction and non-fiction. Herbert Michel- 
man, Millen Brand. 

The John Day Co., 62 W. 45th St., New York 36. 
(20-30) General publishers. Richard Walsh, Jr., Edi- 
tor, 

Stephen Daye Press, 105 E. 24th St., New York 10. 
(15) Non-fiction, textbooks. Ruth Selden. 

John de Graff, Inc., 64 W. 23rd St., New York 10. 
Publishes only books of British origin. Not now in 
market for original manuscripts. John De Graff. 

De Tanko Publishers, Inc., 545 Fifth Ave., New 
York 17. Fiction and non-fiction. Boris G. de Tanko, 
Editor and Publisher; Patricia Lawson, Associate Edi- 


tor. Query. 
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The Devin-Adair Co., 23 E. 26th St., New York 10. 
(10-15) Non-fiction. Devin A. Garrity. Query. 

DeVorss & Co., 520 W. Ninth St., Los Angeles 15. 
(30) Non-fiction, especially metaphysical and inspira- 
tional works of high caliber; no sectarian or strictly 
religious books, 

Dial Press, Inc., 461 Fourth Ave., New York 16. 
(15) Serious novels, all types; non-fiction, adult; bi- 
ography, history, science, fine arts, anthologies. No 
light fiction. George Joel. 

Dietz Press, Inc., 109 E. Cary St., Richmond 19, 
Va. (40-50) Novels, 1on-fiction, gift books, juveniles, 
technical, poetry, historical, research. August Dietz, 
Jr., Editor. 

Dodd, Mead & Co., 432 Fourth Ave., New York 
16. (110) Novels 70,000 words up. Juveniles. Non- 
fiction, adult and juvenile; travel, biography, nature, 
essays, arts and crafts. Poetry; translations. Edward 
H. Dodd, Jr. 

M. A. Donohue & Co., 711 S. Dearborn St., Chicago 
5. Juvenile fiction and non-fiction. Reprints. Gift 
books. Religious books. Does not solicit MSS. Out- 
right purchase. Marcus A. Donohue. 

Dorset House, Inc., 33 W. 42nd St., New York 35. 
(12) Non-fiction; popular psychology, religious, and 
inspirational books; vocational, self-help, how-to-do 
books. Not looking for material at present. 

Doubleday & Co., 575 Madison Ave., New York 22. 
(200-250) Novels; non-fiction; mysteries; juvenile fic- 
tion and non-fiction. 

Duell, Sloan & Pearce, Inc., 124 East 30th St., New 
York 16. (60) Novels, non-fiction, humor, regional 
books, photography, juveniles. 

E. P. Dutton & Co., 300 Fourth Ave., New York 10. 
(125) Novels of permanent literary value; mystery and 
detective fiction. Non-fiction: religion, travel, fine 
arts, biography, memoirs, belles lettres, history, sci- 
ence, psychology, psychics, child culture. Poetry. Text- 
books and technical works if of general interest, trans- 
lations, reference works. Juvenile fiction and non-fic- 
tion; fairy tales. Senior Editors: Sherman Baker, 
Harry Shaw, Nicholas Wreden. Marguerite Vance, 
Juvenile Editor. 

Elsevier Press, Inc., 402 Lovett Blvd., Houston, 
Texas; 155 E. 82nd St., New York 28. (10) Non-fic- 
tion, technical and scientific; especially chemistry, 
medicine, physics, history, philosophy, and art. 

Falmouth Publishing House, Manchester, Maine. 
(25) Non-fiction, both adult and juvenile; poetry. 
Leon Tebbetts. 

Fantasy Press, P.O. Box 159, Reading, Pa. (8) Only 
book-length science fiction. 

Fantasy Publishing Co., 8318 Avalon St., Los An- 
geles 3, Calif. Science and fantasy fiction. 

Farror, Straus and Young, Inc., 101 Fifth Ave., 
New York 3, N. Y. Fiction, non-fiction; juveniles. 
Roger W. Straus Jr., President. 

Frederick Fell, Inc., 386 Fourth Ave., New York 16. 
(12-15) Science fiction; how-to; inspirational; boys’ 
interests (non-fiction), ages 12-18; Americana, gen- 
eral non-fiction. Frederick W. Fell. 

The Fine Editions Press, 227 E. 45th St., New York 
17. (6-7) General publishers specializing in poetry. 
Gustav Davidson. 

The Free Press, Glencoe, III. (15) Social science, 
philosophy, religion, child psychology. 

Funk & Wagnalls Co., 153 £. 24th St., New York 
10. (25) Fiction, juveniles; non-fiction, adult; refer- 
ence books, biography, travel, sociology, science fic- 
tion, business, advertising, sports, homemaking. 

Wilfred Funk, Inc., 153 E. 24th St., New York 
10. General non-fiction. William Sloane, Editorial 
Vice-President. 

Garden City Books, a division of Doubleday & Com- 
pony, Inc., 575 Madison Avenue, New York 22. (75) 
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Original fiction and non-fiction, juveniles, reprints. 
Original publications under imprint Hanover House. 
Manuscripts purchased. Ferris Mack. 

Grayson Publishing Corporation, 381 Fourth Ave., 
New York 16. (10) Novels; textbooks; non-fiction; 
reprints. Specializes in humor and photography. 
Sometimes outright purchase. 

Greenberg: Publisher, 201 E. 57th St., New York. 
(50) Novels; non-fiction; juvenile non-fiction; games 
and novelties; how-to books. E. W. McDowell. 

Greystone Press, 100 Sixth Ave., New York 13. 
(10) How-to; books for home; popular reference; use- 
ful information on fundamental subjects. Sometimes 
outright purchase. Frederick Drimmer. 

Grosset & Dunlap, 1107 Broadway, New York 10. 
(140) Adult and juvenile fiction and non-fiction, self- 
help books, brief picture books, mystery and adventure 
stories for boys and girls, reprints. William Morris, 
Editor-in-Chief; H. F. Juergens, Juvenile Editor; Ed- 
ward Ernest, Picture Book Editor. 

Grove Press, 795 Broadway, New York 3. (25) Fic- 
tion, non-fiction, college textbooks. Welcomes for con- 
sideration MSS. of superior merit. Barney Rosset, Edi- 
tor. 

Hale Publishing Co., 831 N. Central Ave., Hape- 
ville, Ga. Non-fiction. A. H. Hale, Jr. Special inter- 
ests: Book MSS. on tropical aquarium fish and bee- 
keeping. 

Hanover House. See Garden City Books. 

Harcourt, Brace & Co., 383 Madison Ave., New 
York 17. (100) Novels. Non-fiction; biography, his- 
tory, general literature. Children’s books. Textbooks, 
college and high school. Trade, Robert Giroux; text, 
James Reid; juvenile, Margaret McElderry. 

Harper & Brothers, 49 E. 33rd St., New York 16. 
(300) Novels; non-fiction, adult and juvenile; science, 
religion, travel, biography, popular history, etc. Text- 
books, medical, business, industrial monographs. Juve- 
niles, all ages; fairy tales. General books: Managing 
Editor, Evan Thomas; General Editor, Simon Michael 
Bessie; staple trade books, George W. Jones; juvenile 
books, Miss Ursula Nordstrom; social and economic 
books, Ordway Tead; college textbooks, Edward J. 
Tyler; religious books, Eugene Exman; Bibles, David 
H. Scott; medical books (Paul B. Hoeber, Inc.), Paul 
B. Hoeber. 

Hastings House, 41 E. 50th St., New York 22. (20) 
Regional, photographic, historical biography, non-fic- 
tion. Especially interested in Americana. 

Hermitage House, Inc., 8 W. 13th St., New York 
11. (10) Non-fiction; psychology, psychiatry, sex and 
marriage, biography, how-to-do-it books. Fiction: 
novels, no Westerns or mysteries. Gorham Munson. 


Henry Holt & Company, Inc., 383 Madison Ave., 
New York 17. (70) Novels, all types. General non- 
fiction: biography, criticism, general information, 
how-to, self-help, etc. Better grade mysteries and 
Westerns. High-school and college textbooks; foreign 
language textbooks and records; translations. James 
C. Hazelton, High School Department; Alden H. 
Clark, College Department; William E. Buckley, Trade 
Departmert. 


Homecrafts, 799 Broadway, New York 3. Hobbies, 
arts, crafts. 


Horizon Press, 220 West 42nd St., New York 36. 
(10) Chiefly non-fiction: literary, biographical and 
autobiographical, scientific; art and architecture; 
works of humor, especially those of reference value. 
Some fiction, but only of high literary quality. Ben 
Raeburn, Editor. 


Houghton Mifflin Company, 2 Park St., Boston 7, 
Mass. (90) Fiction, non-fiction, and juvenile manu- 
scripts of general interest. At present especially look- 
ing for MSS. suitable for simultaneous publication in 
hard and paper cover editions. 
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House-Warven, 5228 Hollywood Blvd., Hollywood 
27, Calif. (12) General publishers. Alice Welch, Edi- 
tor. 


Interstate Printers & Publishers, Inc., 19 N. Mack- 
son St., Danville, Ill. Trade titles on weddings; speak- 
ing. Technical and educational books in agriculture, 
physical education, special education, athletics. Rus- 
sell L. Guin. 


Island Press, 470 W. 24th St., New York 11. (6-8) 
Non-fiction; social science; religion and psychology; 
poetry; juvenile fiction and non-fiction. Cooperative 
publishing company owned by its members. 


Marshall Jones Co., Francestown, N. H. (5-10) 
Non-fiction; books that appeal! to a special market, 
no minimum. Prefers preliminary summary. Clarence 
E. Farrar. 

Julian Press, 8 W. 40th St., New York. (15-25) 
General non-fiction; psychiatric; educational. P. 
D’Amico, 

Alfred A. Knopf, Inc., 501 Madison Ave., New 
York 22. (100) Novels, high quality; non-fiction, not 
too technical; juveniles. College social science text- 
books. 

Lantern Press, Inc., 257 Fourth Ave., New York 10. 
(12) Novels, non-fiction, juvenile fiction and non-fic- 
tion. A. L. Furman. Query. 

Laurel Publishers, Scranton 9, Pa. Trade, technical, 
business, hobby, craft and juvenile books. Trade di- 
vision of International Textbook Co. 

H. L. Lindquist Publications, 153 Waverly Place, 
New York 14. Hobby books. 

J. B. Lippincott Company, 227 S. Sixth St., Phila- 
delphia 5; 521 Fifth Ave., New York 17. (150) 
Novels, all types, Juveniles up to 16 years; rarely 
fairy tales. Non-fiction, adult and juvenile, all types. 
Textbooks. Specializes in biography, history, art, fic- 


tion, educational, and medical works. George Stevens; 
Lynn Carrick; Tay Hohoff; Eunice Blake (juveniles). 

Little, Brown & Co., 34 Beacon St., Boston 6, Mass. 
(85) Fiction, biography, history, current affairs, travel, 
drama, juveniles, law, medicine, home economics, so- 
cial studies. Howard Cady. 

Liveright Publishing Corp., 386 Fourth Ave., New 
York 16. (8) Good fiction, no short stories; non-fiction, 
adult and occasional juvenile; how-to books. Query. 
Catalog to authors on request. Arthur Pell. 

Longmans, Green & Co., Inc., 55 Fifth Ave., New 
York 3. (100-200) Fiction, general non-fiction, scien- 
tific and technical books, juveniles, college textbooks, 
and plays. General MSS., John L. B. Williams; col- 
lege textbooks, R. L. Straker; juveniles, Bertha Gunt- 
erman; plays, G. M. Overacker. 

The Macmillan Co., 60 Fifth Ave., New York 11}. 
(500) Books in every field. Novels, non-fiction, adult 
and juvenile; biography, economics, travel, scientific, 
religion, world problems. Textbooks; science. Verse, 
translations, classical collections, reprints. Juveniles, 
all ages. J. Randall Williams; Doris S$. Patee, juve- 
niles. 

Macrae-Smith Company, 225 S. 15th St., Philadel- 
phia 2. (30) Novels; juveniles, all ages. Non-fiction, 
adult; biography, travel, nature. Gift Books. 
Edmond. 

The McBride Co., Inc., 200 E. 37th St., New York 
16. (20) Fiction; non-fiction (contemporary affairs, 
history, biography, travel, practical books); juveniles. 
Editors: Robert M. McBride and Otto v. St. Whitelock. 
Associate Editor: Marshall Reid. 

McGraw-Hill Book Co., 330 W. 42nd St., New York 
18. Novels exclusive of mysteries and Westerns. Non- 
fiction: biography, popular science, medicine, busi- 
ness, industry. Textbooks. Juveniles published under 
Whittlesey House imprint. 


Olga 


WHAT WE DO FOR YOU 
AND YOUR STORY 


GHOST-WRITE fiction or non-fiction from idea, 
outline or synopsis of your plot. 

REVISE manuscripts . . . Make stories ready for 
marketing and publication. 

DIRECT REWRITES from your idea, plot or out- 
line. You work under our supervision. 

EDIT manuscripts . . . all types, subjects, lengths, 
styles. 

CRITICIZE and analyze manuscripts. Detailed 
constructive comments to guide your revision. 
ADVICE on any subject in the literary field. 
Streamlined question and answer service. 

OUR SERVICE INCLUDES: Novels; Motion Picture 
Treatments and Synopses; Screenplay Shooting 
Scripts; Television, Radio, Stage Plays; Novelets; 
Short Stories; Articles; Books—Fiction and Non- 
Fiction; Publicity; Speeches; Professional Papers. 
Any subject, any type of material, any style, slant- 
ed for any kind of market. 

WE ASSIGN A PROFESSIONAL WRITER who is 
a qualified specialist to work with you on your 
particular story or other literary project. Terms: 
Part Cash, Part Percentage. 


1509 Crossroads of the World 


Ghosts From Hollywood .. . 


WILL HELP YOU CONTACT THAT INNER CIRCLE 


Established in Hollywood since 1939. Free Brochure. 


H. D. BALLENGER 
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VETERAN WRITERS LIKE THESE 
WILL WORK WITH YOU. 


LYMAN LAMBERT... Movies, TV, Radio, Books, 
Short Stories, Articles. Personal supervision over 
writer assigned to your story. 

SIMON MATRII . Published in top slicks. 
Specialist in science fiction and screen treatments. 
Knows beginners’ problems thoroughly. 

JON EDGAR WEBB... Novelist, author 11 mil- 
lion published words. Contributor to national 
magazines. Fiction, non-fiction, short stories. 
VIRGINIA TOMLINSON .. . Author four novels. 
Specialist in love and human interest stories. Fea- 
tured internationally in newspapers. 

BUFORD GORDON BENNETT .. . Specialist in 
TV and radio. Has had dozens of radio plays 
produced. Published many short stories. 

J. HARRIS GABLE . . . Author ten books. Specialty 
technical articles, non-fiction, movie shorts, j 
Listed ‘‘Who’s Who.” 

THESE and Other Professional Writers and critics 
work for me on a free-lance basis. Write for free 
complete details about how we can assign one of 
these experienced authors to work with you on 
your story. 


Hollywood 28, California 


November, 1953 
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David McKay Company, Inc., 55 Fifth Avenue, 
New York 3. (30) General fiction, non-fiction, juve- 
niles, reference books, foreign languages, religious, 
dictionaries. 

Meredith Publishing Co., 1716 Locust St., Des 
Moines, lowa. Books and pamphlets on home, rural, 
and farm subjects. Outright purchase. 

Julian Messner, Inc., 8 W. 40th St., New York 18. 
(30) Novels; non-fiction; juvenile fiction and non-fic- 
tion; biographies. Kathryn G. Messner. 

M, $. Mill Co., Inc., 425 Fourth Ave., New York 
16. (10-20) Well-written novels, mysteries, non-fic- 
tion. John C. Willey. 

Modern Library, Inc., 457 Madison Ave., New York 
22. (20) Reprint novels, non-fiction. 

William Morrow & Company, Inc., 425 Fourth Ave., 
New York 16. (60) Fiction, non-fiction, juveniles. 

Murray & Gee, Inc., 3630 Eastham Drive, Culver 
City, Calif. (12-20) Non-fiction and popular technical. 
R. E. Rasmus. Query. 

Mystery House, 22 E. 60th St., New York 22. Mys- 
teries. Lucy Mabry. (A division of Bouregy & Curl, 
Inc.) 

Noylor Co., 918 N. St. Mary’s St., San Antonio 6, 
Tex. (30) History, legend, lore, with emphasis on 
Texas and the Southwest. Novels; non-fiction; text- 
books; translations; juvenile fiction and non-fiction. 
Joe O. Naylor. 

Thomas Nelson & Sons, 19 E. 47th Street, New 
— 17. (6-8) Religious, juvenile. Elizabeth Tomp- 
ins. 

New Directions, 333 Sixth Ave., New York 14. (30) 
Novels, non-fiction, textbooks, poetry. Robert M. Mac- 
Gregor. No unsolicited manuscripts. 

W. W. Norton & Co., 101 fifth Ave., New York 3. 
(50) General non-fiction, fiction, music, politics, medi- 
cine, economics, etc. College textbooks. Eric Swenson. 

Oceana Publications, 43 W. 16th St., New York 
11. (10) Law; non-fiction; how-to-do; textbooks. Dr. 
W. R. Dittmar. 

Oxford University Press, 114 Fifth Ave., New York 
11, (285) General non-fiction, religious, reference, art, 
Bibles, college textbooks, medical, juvenile, music. 
William M. Oman. 

Pacific Books Publishers, Box 558, Palo Alto, Calif. 
Non-fiction covering Pacific Ocean area and West 
Coast, U. S. A.; college textbooks. S. M. Croonquist. 

L. C. Page & Co., 53 Beacon St., Boston 8. Novels, 
non-fiction, juvenile fiction. 

The Parkwood Press, Box 4033, Village Station, 
Los Angeles 24. Business, technical, juvenile. 

Philosophical Library, 15 E. 40th St., New York 16. 
(130) Scholarly books and works of reference. Little 


interested in freelance MSS., most books being 
planned in the office and prepared by a selected staff. 
Mrs. Rose Morse. 

Prentice-Hall, Inc., 70 Fifth Ave., New York 11. 
(150-200) Religious, inspirational, self-help, biogra- 
phy, history, travel, non-fiction, occasional fiction 
titles. College and high school textbooks in fields of 
liberal arts, sciences, commerce. Legal and quasi- 
legal books; loose-leaf tax and legal services. Business 
books. Does not read unsolicited fiction; query on 
non-fiction. 

G. P. Putnam’s Sons, 210 Madison Ave., New York 
16. (40) Novels, all types. Non-fiction; world affairs, 
biographies, reminiscences, travel, science, explora- 
tion, etc. Juvenile fiction and non-fiction. Transla- 
tions. Theodore M. Purdy. 

Rand, McNally & Co., P. O. Box 7600, Chicago 80. 
(25-50) Juvenile fiction and non-fiction, all ages; 
textbooks; adult non-fiction; religious. 

Random House, Inc., 457 Madison Ave., New York 
22. (100) Non-fiction, fiction, adult, and juvenile; 
plays; poetry; translations; juvenile non-fiction. Saxe 
Commins. 

Henry Regnery Co., 20 W. Jackson Blvd., Chicago 
4, III. (20) Philosophical, historical, religious, transla- 
tions, world affairs, literature, cookbooks, general 
non-fiction books. Henry Regnery. 

The Reilly & Lee Co., Inc., 325 W. Huron St., Chi- 
cago 10. Adult non-fiction; how-to-do-it books of 
varying lengths on non-technical subjects; juveniles 
for first and second grade supplementary readers writ- 
ten in the controlled vocabularies for these grades 
(photographic illustrations); good juveniles for any 
age, minimum wordage 40,000 words. Madeleine 
Kilpatrick, Editor. Inquire before making submission. 

Fleming H. Revell Co., 316 Third Ave., Westwood, 
N. J. (25) Religious, but some books of a more gen- 
eral nature including biographies, history, self-help. 
Juvenile non-fiction. William R. Barbour. 

Rinehart & Co., Inc., 232 Madison Ave., New York 
16. (100) Novels, all types. Non-fiction, all types. 
T. S. Amussen. College textbooks. Ranald P. Hobbs. 
Technical books (published under imprint Rinehart 
Books, Inc.), Ranald P. Hobbs. 

Rockport Press, 545 Fifth Ave., New York 17. Fic- 
tion; non-fiction. Boris G. de Tanko, Editor and Pub- 
lisher; Patricia Lawson, Associate Editor. Query. 

Rodale Press, Sixth & Minor Sts., Emmaus, Pa. 
Writers’ helps; gardening, farming, horticultural. J. 
1. Rodale. Query. 

The Ronald Press Co., 15 E. 26th St., New York 
10. General non-fiction; business, technical, scientific, 
religious; textbooks. 

St. Martin's Press, Inc., 103 Park Ave., New York 
17. (80) American publishers of the books of Macmil- 


TODAY’S WRITER MUST SPECIALIZE 
SO SHOULD TODAY’S AGENT & COUNSELLOR 


Therefore, | am now specializing on BOOKS (fiction and non-fiction) and 
PLAYS (stage, film, radio & TV). | will read, evaluate and report on your 
book or play for $5.00, quoting my price for further help if you need it. 
When your book or play is right, | ACT AS YOUR AGENT. 


COUNSELING will be given on short stories and articles under my Coaching 
Plan. For info: write or phone DU 9-8967. 


My exciting book about authors—-MODERN WRITERS—$3.00 
Talent Quiz—$1.00 


MARY KAY TENNISON, Authors Agent & Counsellor 
Box 57275 Flint Station, Los Angeles 57, California 
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lan, London, and of Edward Arnold, London. Not as 
yet engaged in original publishing of American au- 
thors. 

Charles Scribner's Sons, 597 Fifth Ave., New York 
17. (135) Novels; juveniles; non-fiction, adult; seri- 
ous; religious; textbooks; verse. 

Sentinel Books Publishers, Inc., 112 E. 19th St., 
New York 3. (12) Books on pets, arts, crafts, sports, 
education, entertainment, hobbies, games. (18,000 
words up.) Royalties; outright purchase. L. Sackman, 
Managing Director. : 

Signature Press, 23 S. Howard St., Baltimore 1, Md. 
(20) Novels of specialized type. A. M. Sheffler, Jr. 
Query. 

Simon and Schuster, Inc., 630 Fifth Ave., New 
York 20. (100-125) Novels, literary; exceptional mys- 
tery and detective; non-fiction with wide market possi- 
bilities; translations. J. A. Goodman. 

William Sloane Associates, 425 Fourth Ave., New 
York 16. (35-40) Novels, non-fiction. Frances Phil- 
lips, John Willey. 

Smiths, Inc., 1008 Electric Bldg., Fort Worth 2, 
Tex. Quality fiction of full novel length; quality non- 
fiction of all types. Gordon W. Smith, Editor. 

Sterling Publishing Co., Inc., 215 E. 37th St., New 
York 16. (10) How-to books, with or without illustra- 
tions, and other non-fiction. Inquire with details about 
your subject-matter, before submitting manuscript. 
David A. Boehm, Editor. 

George W. Stewart, Publisher, Inc., 120 E. 36th 
St., New York 16. (6-10) Non-technical books of in- 
formation. George W. Stewart. Query. 

The Story Press, Setauket, L.I., N.Y. (15) Books of 
literary distinction under Story Press imprint in associ- 
ation with A. A. Wyn, Inc. Also Story, magazine of 
the short story in book form, twice a year, April and 
October, using original short stories. Whit Burnett, 
Hallie Burnett, Editors. 

Superior Publishing Co., 2809 Third Ave., Seattle 
11, Wash. Novels and non-fiction. Books on the Pa- 
cific Northwest, especially picture books. Albert P. 
Salisbury. 

Alan Swallow, Publisher, 2679 S. York St., Denver 
10, Colo. Belles lettres, particularly poetry, literary 
criticism, fiction; occasionally other non-fiction. (For- 
mer imprint, Sage Books, is now a subsidiary imprint 
of Mr. Swallow's; emphasis is upon regional material 
of the West.) Alan Swallow. Query. Do not submit 
unsolicited manuscripts. Write for data on two annual 
contests for book-length manuscripts of poems. 

Frederick Ungar Publishing Co., 105 E. 24th St., 
New York 10. (15) Non-fiction; textbooks. 

Vanguard Press, 424 Madison Avenue, New York 
17. Novels, non-fiction, adult; biography, history, 
travel, popular science, politics. Juveniles. Evelyn 
Shrifte, President; Julian Muller, Editor. 


D. Van Nostrand Co., Inc., 250 Fourth Ave., New 
York 3. (50) College and high school textbooks; busi- 
ness, engineering, scientific, technology; informa- : 
tional; general non-fiction. 

The Viking Press, Inc., 18 E. 48th St., New York 
17. (65) Novels; non-fiction, adult, all types; transla- 
tions; juvenile. 

Ives Washburn, Inc., 250 Park Ave., New York 17, 
N. Y. (10-12) Novels, serious works, memoirs, non- 
fiction; mysteries. 

The Webb Publishing Co., Book Division, 55 E. 
10th St., St. Paul 2, Minn. (10) Books of general in- 
terest. Practical farm and vocational books; textbooks 
in agriculture. Prefers synopsis or outline in advance. 
Royalties or purchose. Paul C. Hillestad. 

Westminster Press, Witherspoon Bldg., Philadelphia 
7. (35) Novels; general non-fiction; religious books; 
juvenile fiction and non-fiction. Paul Hoffman, Trade 
Book Editor; Mary Pfeiffer, Assistant Trade Book Edi- 
tor in Charge of Juveniles; Paul L. Meacham, Religi- 
ous Boons Editor. 

Wilcox & Follett Co., 1255 S. Wabash Ave., Chi- 
cago 5. (20) Adult non-fiction; juveniles. Royalties or 
outright purchase. Linton J. Keith, Editor-in-Chief; 
Esther K. Meeks, Juvenile Editor. 

Windsor Press, 200 E. Ontario St., Chicago 11. (2) 
Non-fiction. N. F. Guess. 

John C. Winston Co., 1010 Arch St., Philadelphia 
7. (25) Textbooks; religious; juvenile through early 
teens. Elizabeth Morton, Trade Editor; Dr. Malcolm 
A. Mellott, Textbook Editor. 

The World Publishing Co., 119 W. 57th St., New 
York 19, and 2231 W. 110th St., Cleveland 2, O. (45) 
Arts, crafts, popular medicine, reference, informa- 
tional works, history, travel, biography, religion. Wil- 
liam Targ. 

A. A. Wyn, Inc., 23 W. 47th St., New York 36. 
(20) Fiction; non-fiction; teen-age juveniles. A. A. 
Wyn. 


Paperbound Books 


Avalon Books, 22 E. 60th St., New York 22. Light 
fiction; Westerns. 

Avon Publications, Inc., 575 Madison Ave., New 
York 22. Reprint fiction and some originals. 

Ballantine Books, 404 Fifth Ave., New York 18. 
Publishes originals, chiefly fiction, in paperbound edi- 
tions at 35c¢ and hard covers simultaneously. Also in- 
terested in good non-fiction of general appeal and in 
science-fiction novels of the very highest quality. 

Bantam Books, 25 W. 45th St., New York 36. 
(110) Reprints. Walter Pitkin, Jr. 

Bonomo Culture Institute, 184] Broadway, New 
York 23. Publishes how-to manuals covering specific 
fields of health, diet, charm, self-improvement for 


basis. 


it’s time you knew. —- LAMBERT WILSON 


130 East 37th Street 


IT’S TIME YOU KNEW whether or not your book is really salable. 


If it is, | can save you many months af waiting for results from submissions to the wrong 
markets. | will agent your book directly to the right publishers on a straight 10% commission 


If your book falls short of salability, | will arrange to professionalize it through an 
editing or collaboration for a very reasonable fee. 
manuscript is sold. | then take my regular 10% commission. 


In either case—salable or not—your book will be given a prompt, sympathetic and 
professional reading absolutely free. And you will finally be told about your book the things 


LAMBERT WILSON LITERARY AGENCY 


This fee is refunded to you when your 


New York 16, N. Y. 


NoveMBER, 1953 


JOHN De Since 1930 


STANARD | 


in the South for 
National Trade 
Wires to Telephone 83-1546 
a P.O. Drawer 1566 


Publications... 
CHATTANOOGA 1, TENNESSEE 


House Organs 
and Magazines. 


Christmas Ta Coming . 


And what a gift for that hopeful writer 
friend —- Charis Miley’s helpful, practical 
book —— 
TRY AND GET IT PUBLISHED. 
We will mail it postpaid to any U.S. address. 
$2.00 the copy 


THE NEPTUNE COMPANY 
210 Fifth Avenue — New York 10, N. Y. 


Special — This Week Only 


(In honor of National Art Week) 


By ETHEL JACOBSON 
Buy a chrom-— 

O; buy a print. 

Buy a pome. 

(To Ed.: hint, hint.) 


We heeded pleas 
To Save Our Bees, 
Eat More Cheese, 
Learn Chinese .. . 


But now we rise 
To heights unique. 
It’s Patronize— 
An-Art-This-Week! 


WRITERS .. . SAVE MONEY! 


Be Sure to send your mss. to: 


HB Typing Service 
50 Foirmount Avenue 
Hampstead, Maryland 


for reasonable typing rate plus neat, correct typing. 


MANUSCRIPTS COME BACK CRUMPLED? 


Mail manuscripts in extra-heavy manila folders and tough 

snug-fit envelopes. Save retyping. 
(fit 8Y by 11 manuscripts flat) 

4 high-quality folders (good for several trips) 

7 going envelopes and 7 return envelopes 
PLUS gummed labels and first class stickers 
Satisfaction guaranteed. Send $1.00 today to: 
FOLDALOPES, Box 121, Pleasantville, N. Y. 


WE HAVE THE PLOT 
HE MAGIC PLOT BUILDER 


Let these cialized PLOT GENIES furnish you with count- 
less dramatic plots for the story types now in demand—De- 
tective-Mystery, Romance, Short-Short Story, and Comedy. 
Write what the editors want. Get YOUR share of the editors’ 
checks. Send today for free descriptive literature. 

J. C. SLOAN, Publisher's Agent 

Glendale, Calif. 


Endorsed by leading educators, used by isin of writers. 


P. O. Box 1008, Dept. A 


DEAR AUTHOR! 
You've read my advertisements in the A&J over the years. 
| have been busy doing a couple of books for clients and 
had dropped my adv. due to that cause. Am again ready 
to ghost your stories. Mail me your best story with return 
postage and I'll quote you for ghosting it. | assure you you 
will like my work. 


C. C. (Doc) WAGONER 
1616 E. 4th St. Tucson, Ariz. 


TYPING SERVICE 
Tape Recording Transcribing 
Post Cards, 


COMPLETE 


Mimeographing 

Manuscripts, Letters, Envelopes, 
Poetry, Etc. 

Write for Price List 

MARCELLA BITTENBENDER 


P. O. Box 174, S. S., City, Pa. 
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men and/or women. Writers should submit text (2,- 
500-5,000 words) with suggestions for photographs 
and other art work and page layouts if possible. Pay- 
ment, $150-$250 per MS. on publication. Robert E. 
Fischer, Executive Editor. 

Dell Publishing Co., Inc., 261 Fifth Ave., New 
York 16. Reprints and originals. Frank Taylor, Execu- 
tive Editor; Knox Burger, Editor Originals. 

Fawcett Books, 67 W. 44th St., New York 19. 
How-to books on subjects of wide appeal to men or 
women or both. Larry Eisinger, Editor-in-Chief. 

Gold Medal Books, 67 W. 44th St., New York 36. 
Popular fiction and non-fiction; original publications 
in paperbound editions; Gold Medal Books 25c, Gold 
Medal Giants 35c. Gold Medal Double Volumes 50c. 
William C. Lengel, Editor-in-Chief. 

The Jonathan Press, Inc., 570 Lexington Ave., 
New York 22. (6) Reprints. Joseph W. Ferman. In- 
vites mystery books for reprint. 

Lion Books, Inc., 270 Park Ave., 
Popular reprints and originals sold at 25c. 
mysteries, well-rounded novels. 60,000 words. 
old Hano, Editor. 

Mercury Publications, Inc., 570 Lexington Ave., 
New York 22. (24) Invites mystery books for reprints. 

Permabocks, Inc., 575 Madison Ave., New York 
22. (A subsidiary of Doubleday & Company.) Primari- 
ly a reprint publisher, but will do 10-12 original 
Westerns a year. George C. de Kay, Editor. 

Pocket Books, 630 Fifth Ave., New York 20. (110) 
Chiefly reprints of popular books. 

Popular Library, Inc., 10 E. 40th St., New York 
16. (96) Popular reprints. Considers suitable unpub- 
lished MSS., but they must be well-written and well- 
characterized with strong emotional and dramatic con- 
flict and with a sound thematic content. 

Pyramid Books, 444 Madison Ave., New York 22. 
Reprints and originals. 


New York 17. 
Westerns, 
Arn- 


Juvenile 

Aladdin Books (Division of American Book Co.), 55 
Fifth Ave., New York 3. (20) Juvenile fiction and 
non-fiction. Mrs. Lillian J. Bragdon. 

Banks, Upshaw & Co., 703 Browder St., Dallas 1, 
Texas. (20) Textbooks, workbooks, and juvenile non- 
fiction, games, novelties. W. A. Stigler. 

Childrens Press, Jackson Blvd., & Racine Ave., Chi- 
cago 7. (10) Juvenile books; fiction and non-fiction. 
Margaret Friskey. 
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Cupples & Leon Co., 460 Fourth Ave., New York. 
(16-20) Juvenile fiction and non-fiction. Sometimes 
outright purchase. W. T. Leon. 

Samuel Gabriel Sons & Co., 200 Fifth Ave., New 
York 10. (50) Cutouts, novelties, games and kinder- 
garten pastimes, ideas, picture books. Outright pur- 
chase, occasionally royalties. Miss H. Isaacs. 

Hart Publishing Co., Inc., 114 E. 32nd Street, New 
York 16. (10) Juvenile non-fiction. Crossword puzzles, 
picture puzzles, quizzes, good-night stories. Any kind 
of art work suitable for children. Oddities, facts, hero 
and heroine stories, true adventure tales. Harold Hart. 
Query. 

Holiday House, 8 W. 13th St., New York 11. (8- 
15) Juvenile fiction, non-fiction. Royalties. Vernon 
A. Ives. 

Lothrop, Lee & Shepard Co., 419 Fourth Ave., New 
York 16. (10) Juvenile fiction and non-fiction. Miss 
Beatrice Creighton. 

Maxton Publishers, 15 E. 26th St., New York 10. 
General juvenile publishers. 

McLoughlin Bros., Inc., 322 Main St., Springfield, 
Mass. (100) Juvenile fiction for all ages. Specializes 
in reading, toy, and novelty books 1,000-5,000 words. 
Outright purchase. 

Peggy Cloth Books, Inc., 109 Worth St., New York 
13. Washable cloth picture books for youngsters | to 
3 years old. Outright purchase. 

Wm. R. Scott, Inc., 8 W. 13th St., New York 11. 
(10) Juvenile fiction and non-fiction. May Garelick. 
Query with outline. 

The Seahorse Press, Inc., Pelham, N. Y. (2) Pub- 
lishes activity play books. Buys a few stories for in- 
clusion in its books; is interested also in activity page 
are. Does not publish the usual juvenile story book. 
Query. John C. Casman. 

The Steck Co., P. O. Box 16, Austin 1, Texas. (15) 
Textbooks and limited juvenile fiction. R. H. Porter. 
Query. 

Franklin Watts, Inc., 699 Madison Ave., New York 
21. (15) Juvenile. Helen Hoke Watts. 

Whitman Publishing Co., 1220 Mound Ave., Ra- 
cine, Wis. (15) Juvenile fiction and non-fiction; draw- 
ings for children’s books; games. Payment by ar- 
rangement. Dorothy Joslyn. Lloyd E. Smith. 

Whittlesey House, 330 W. 42nd St., New York 36. 
Juvenile fiction, non-fiction. (A department of Me- 
Graw-Hill Book Co.) 

Wonder Books, Inc., 1107 Broadway, New York 10. 
Picture story books. P. Edward Ernest, Editor-in-Chief 
of Picture Book Department; Doris Duenewald, Execu- 
tive Editor. 


The Arts 


Harry N. Abrams, Inc., 10 E. 44th St., New York 
17. Art books. Query. 

H. Bittner & Co., 67 W. 55th St., New York 19. 
Fine and applied arts; music. 

Watson-Guptill Publications, Inc., 24 W. 40th St., 
New York 18. (5-10) Art. Arthur L. Guptill. Does 
not invite MSS. 

The Writer, Inc., 8 Arlington St., Boston 16, Mass. 
(6) Books for writers. A. S. Burack. 


You are invited to 
write Virginia Slaughter 


for information upon how I can give 


you Professional, Personalized aid 
with your writing problems. 


Author, Editor, Critic 17 years. 


Virginia Slaughter, Literary Service 
P. O. Box 56-A — Burnet Woods Sta. 


Cincinnati 20, Ohio — Phone AV 2332 


I Sold Client’s 3,000 Word Article For $150 


to LIFETIME LIVING, and am selling all types. Also been 
handling fiction 23 years, placing from short shorts up to 
book lengths. Reading fee, Nov. only, $1 per 1,000, to 3,000 
words; 50c per 1,000 over; Editorial reports on books, $10. 


John T. Kieran 1604 Vermilion, Danville, Hl. 


WE SELL SHORT STORIES, 
BOOKS, PLAYS, ARTICLES. 


33 Yrs. As Literory Agents—Beginners Welcomed 
Poetry also considered. Editing, revision, honest 
criticism. Personal representation for established 
writers. For information and references write to: 

ANITA DIAMANT 
The WRITERS’ WORKSHOP, Inc. 
280 Madison Avenue, New York 16, N. Y. 


ALL TYPES OF FICTION 


Complete editing service by author and editor with national 
publishing house experience; collaboration with authors seek- 
ing publication; revision; specialists in historical novels. 
Marketing. Chicago and New York contacts. 

Present market need: Adventure stories for boys and girls. 


CREATIVE ENTERPRISES 


Box 1970 Chicago 90, 


ARE YOU WRITING FOR TELEVISION? 
TELEVISION URGENTLY NEEDS NEW WRITERS 


It has created the greatest free-lance writers’ 
market of all time . . . Learn now to write for TV. 
Send for free Erochure D 


TELEVISION WRITE-SHOP 
6153 Orange Street Los Angeles 48, Calif. 


MANUSCRIPT ENVELOPES 
Good quality Kraft with gummed flaps. Writers have bought 
these from me for years. 


25 Oxi2 ad 2h $1.25 


2 
100 545x8!4 noteheads and 100 634 envelopes 
printed three lines ... . 110 
Add 55c postage on each of above groups. 
Excess will be refunded 


LEE E. GOOCH 
Writers’ Supplies Since '35 


Box 202-AJ Hernando, Miss. 


cost you a penny! If you have tried ‘’systems, 


and puts you under no ‘obligation. 


MALIBU 1, 


NovEMBER, 1953 


THE OPPORTUNITY OF A LIFETIME 


You will become a selling writer if | take you in my limited group of writers, or it won't 

“plans,”’ “courses,” 
my pamphlet which gives details of this unique offer. 
under my supervision, SOLD MORE THAN 100 STORIES within a four-month period. Here is a 
record no other teacher, school, or agency can approach. Send for the pamphlet today! It is FREE 


GEORGE KELTON 


etc., without success, write for 
One hitherto unpublished writer, working 
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Bibliographical 

American Library Association, 50 £. Huron St., 
Chicago 11. (10- 20) Bibliographies, indexes, books 
on all aspects and types of library service. Does not 
invite general submissions. Mrs. Pauline J. Love. 

Biblio Press, 1104 Vermont Ave., N.W., Washing- 
ton 5, D. C. (5-6) Bibliographies, indexes, and other 
compilations and non-fiction works of interest to li- 
braries and scholarly institutions. Barton Bledsoe, Edi- 
tor. 


“I'm so glad you disposed of the Russian 
problem in your last book.” 


R. R. Bowker Co., 62 W. 45th St., New York 36. 
(10) Book trade and library handbooks and directories. 
Frederic G. Melcher. 

H. W. Wilson Co., 950 University Ave., New York 
52. (15) Indexes to all books in the English language, 
to more than 1,500 periodicals, to pamphlets and to 
16mm films; catalogs of recommended books, bibliog- 
raphies, biographies, and other reference works. 


Bankers Publishing Co., 475 Main St., Cambridge 
42, Mass. (4) Practical books on bank management. 
Keith F. Warren. 

B. C. Forbes & Sons Publishing Co., Inc., 80 Fifth 
Ave., New York 11. (20-25) Business and financial 
non-fiction, textbooks, and technical books on invest- 
ing. M. S. Forbes. 

The Foundation Press, Inc., 268 Flatbush Ave. Ex- 
tension, Brooklyn 1. Law and business. 

Printers’ Ink Publishing Co., 205 E. 42nd St., New 
York 17. Business books, emphasis on advertising, 
marketing, by people in field. 


Plays 


Walter H. Baker Company, 569 Boylston St., Bos- 
ton 16. Plays, platform readings, material for enter- 
tainment. Special day programs for schools. Some- 
times outright purchase. Edna Cahill, Editor. 
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Banner Play Bureau, Inc., 449 Powell St., San Fran- 
cisco 2, California. (35) Books on the theater; plays. 
Outright purchase or royalties. Leslie H. Carter, Edi- 
tor. Query. 

T. S. Denison & Co., 321 Fifth Ave., S., Minneapo- 
lis, Minn. (12) Plays and entertainment material. Out- 
right purchase. L. M. Brings. 

The Dramatic Publishing Co., 1706 S. Prairie Ave., 
Chicago 16. (50-60) Plays, especially 3-act plays 
suitable for high school, with one set, balanced cast or 
all women; one-act plays, especially contest plays; 
plays for young children, junior high; patriotic and re- 
ligious plays; holiday plays; general entertainment 
material. Outright purchase or royalties. 

Dramatists Play Service, Inc., 14 E. 38th St., 
York 16. (20) Plays. 

Eldridge Publishing Co., Franklin, O. (30) Amateur 
entertainment; 1- and 3-act plays for children or 
adults; operettas, plays and entertainments for 
schools, churches, and community groups; games, 
stunts, etc. Outright purchase. H. C. Eldridge. 

Somuel French, Inc., 25 W. 45th St., New York 
35. (50) Plays for Broadway, amateurs, little theaters, 
etc. Royalties or outright purchase. 

Gillum Book Co., 400-408 Woodland Ave., Kansas 
City 6, Mo. (50) Mostly plays related to homemaking 
and fashion. Outright purchase. Mrs. G. N. Gillum. 

Ivan Bloom Hardin Co., 3806 Grove Ave., Des 
Moines, lowa. One- and three-act plays for schools 
and community groups. Outright purchase or royalties. 
Ivan B. Boyd. 

The Northwestern Press, 315 5th Ave., Minneapo- 
lis 15, Minn. Entertainment material; plays for high 
school, college, societies, amateur production. Out- 
riaht purchase. L. M. Brings. 

Plays, Inc., 8 Arlington St., Boston, Mass. (3-5) An- 
thologies of one-act plays, book length collections, for 
school age children. A. S. Burack. 

Row, Peterson & Co., 1911 Ridge Ave., Evanston, 
iil. (15) One- and three-act plays for high schools, 
colleges, churches, and summer theaters. Outright 
purchase or royalties. 


New 


Religious, Humanitarian 


The American Baptist Publication Society. (See Jud- 
son Press.) 

American Tract Society, 21 W. 46th St., New York 
36. (24-36) Religious tracts, 500-750 words. Materi- 
al of an evangelical nature. 

Association Press, 291 Broadway, New York 7. (25- 
30) Non-fiction, on religious subjects, sociology, social 
problems, recreation, physical education, camping, 
group work, education, guidance, inspirational. James 
Rietmulder. 

Augustano Book Concern, Rock Island, III. Religious 
books. Outright purchase or royalties. Dr. Daniel Ny- 
strom. 

Benziger Brothers, Inc., 6-8 Barclay St., New York 
8. (40) Books for Catholics, any subject. Royalties or 
outright purchase. 

Bethany Press, Christian Board of Publication, 
Beaumont and Pine Blvd., Box 179, St. Louis 3, Mo. 
Religious (Disciples of Christ). 

Christian Education Press, Schaff Bldg., 1505 Race 
St., Philadelphia 2, Pa. Religious. Dr. Fred D. Went- 
zel. 


Concordia Publishing House, 3558 S. Jefferson 
Ave., St. Louis 18, Mo. (18) Religious and devotional 
non-fiction books; religious novels. O. A. Dorn. 

William B. Eerdmans Publishing Co., 255 Jefferson 
Ave., S. E., Grand Rapids, Mich. (80) Religious works: 
non-fiction, novels, juvenile fiction. Sometimes out- 
right purchase. Query. 
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Friendship Press, 257 Fourth Ave., New York 10. 
Religious books (fiction and non-fiction), and plays 
for adults, young people and children. Outright pur- 
chase. Does not buy unsolicited MSS. 

Gilmary Society, 30 W. 16th St., New York 11. 
Specialized publishers of Catholic religious books. 

B. Herder Book Co., 15 and 17 S. Broadway, St. 
Louis 2, Mo. (12) Catholic non-fiction. 

Jewish Publication Society of America, 222 N. 15th 
St., Philadelphia 2. (6) Jewish subjects. Novels; non- 
fiction, adult and juvenile; textbooks; volumes of 
short-stories, poetry, plays; translations. Juveniles; 
fairy tales. Royalties or outright purchase. Dr. Solo- 
mon Grayzel. 

The Judson Press, 1703 Chestnut St., Philadelphia 
3. (10) Religion, religious education. Baptist history, 
occasional collections of stories. Query. Miles W. 
Smith. 

P. J. Kenedy & Sons, 12 Barclay St., New York 8. 
(20) Catholic novels, biography, other non-fiction, re- 
ligious books. Thomas B. Kenedy. 

: Loizeaux Brothers, 19 W. 21st St., New York 10. 
‘Fundamental Protestant. 

Merit Publications, 300 Fourth Ave., New York 
» 10. (2-3) Self-improvement, inspirational, religious. 
Anthony, Editor. 

Moody Press; 820 LaSalle St., Chicago 10. (20-30) 
Particularly interested in Christian fiction; Christian 
textbooks; juvenile Christian fiction and non-fiction. 
Royalties; occasionally outright purchase. E. A. 
Thompson. 

Morehouse-Gorham Co., 14 E. 4]st St., New York 
17. (20) Textbooks and religious books (Episcopal 
Church). C. P. Morehouse. 

Muhlenberg Press, 1228 Spruce St., Philadelphia, 
Pa. (Book publishing department of the United Luther- 
an Publication House) Books on Christian theology, 
church organization, Christian living, and allied sub- 
jects; volumes which constitute ‘‘tools’’ for pastors or 
church workers; a few works of fiction. Maximum 
length of MSS., 80,000 words. Dr. G. Elson Ruff, 
Editor-in-Chief; Albert P. Stauderman, Managing Edi- 
tor. 


COMING NEXT MONTH 

Business publications—often referred to as 
trade journals—offer a real opportunity to the 
writer who can describe accurately, interview 
acceptably, and write clearly. No fancy tech- 
nique is needed. 

The December Author & Journalist will 
contain the Annual List of Business Publica 
tions, with statements by the editors as to just 
what they are now looking for. In addition, 


there will be clear, easily followed directions 

as to how to write articles for these magazines. 
Don't miss these—or the other important 

features to appear in the December issue. 


The Newman Press, Westminster, Md. (50) Catholic 
novels, religious books, translations, reprints. John 
J. McHale, Editor. 

Outlook Publishers, | N. Sixth St., Richmond 19, 
Va. Religious (Presbyterian). 

F. Pustet Company, Inc., 14 Barclay St., New York 
8. (5-10) Roman Catholic religious books. Royalties; 
occasionally author’s expense. 

St. Anthony’s Guild Press, 508 Marshall St., Pater- 
son 3, N. J. (5) Religious (O. F. M.). 

Schocken Books, Inc., 342 Madison Ave., New 
York 17. Non-fiction; special interest in Jewish sub- 
jects. Nahum N. Glatzer, Editor. 
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BOOKS WANTED FOR IMMEDIATE 
PUBLICATION 
A NEW DEAL FOR AUTHORS 


Get a 100% royalty — Every penny that comes in 
from sales! 

No other publisher gives authors such a generous 
profit! 

Dictate your own contract! 

The AUTHOR becomes the PUBLISHER. 

Compare our unique publishing plan. 

All books are copyrighted in YOUR name. All books 

are YOUR exclusive property. Each book is designed 

to suit YOU. Learn the inside facts about book pub- 

lication. Write for complete details or RUSH your 

book TODAY. No obligation. FREE estimates and 

samples. 


NEW VOICES PUBLISHING COMPANY 


24-25 77th Street Dept. 1A 
Jackson Heights 70, New York x 
Writing for the Juveniles 

is easy, instructive, pleasant and profitable. The largest 


market open to inexperienced writers—and the only one 
where you can EARN WHILE YOU LEARN! My specialized 
course of instruction in WRITING FOR THE JUVENILE 
MAGAZINES plainly teaches how to write for this wide-open 
market. Send for terms and descriptive folder. 

WILLIAM C. DERRY 


40 Rock Avenue East Lynn, Mass. 


MANUSCRIPT TYPIST 


Novels and short stories: forty cents per thousand 
words. Poetry one cent per line. Free carbon copies. 
Bond paper. Spelling corrections only. Disabled 
veteran. 

Addison Alton 
lowa 


310% Concert St. Keokuk, 


A COMPLETE WRITER’S SERVICE 
THE OSBORNE LITERARY SERVICES, with its world-wide 
clientele, is designed to meet every writer's a 
structive criticism, collaboration and ghosting, supervised 
by a selling writer. We also offer the NUMERICAL WRIT- 
ING COURSES, a distinct new way to learn by writin 
complete stories. Agency service. Typing. Criticisms $1.28 
per M. Special rates on novels. 

THE OSBORNE LITERARY SERVICES 

The Business that Words Built 

3898 Chase Street Denver 14, Colo. 


CARTOON GAG SALES—PLUS! 

“HOW TO WRITE AND SELL SHORT HUMOR,” a printed, 
fact-packed booklet by a selling writer, gives you detailed 
instructions on how to create professional gags for magazine 
ond syndicate cartoonists —- PLUS methods and magazine 
markets for quips and anecdotes. Praised by editors. $2.00 

sends your copy on its way pronto. 
FORBES PRESS 

1101 West A St., Dept. J-2 


Belleville, 


NATIONAL CAT WEEK 
November 1-7 


Adopt a cat e Support humane movements 
in behalf of cats e 
Join the American Feline Society 


Address: 
THE AMERICAN FELINE SOCIETY, INC. 
41 Union Square West New York 3 
23 


ARE ‘You WRITING PLAYS? 


Honest, Practical Criticism — Expert Re-Write Work 
On all forms of dramatic writings—l-act, 3-act plays, radio, 
TV scripts, monologs. Service backed by 20 years experience 
as published writer and editor in this field. Special emphasis 
on scripts suitable to amateur or market, 
largest outlet today for dramatic material. For details, write: 


ROLAND 
3401 Morcom Ave. Oakland 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens. (Learn the steo-by-step procedure from one 
whose work is appearing curently in juvenile publi- 
cations.) Not a “tell how’ but a SHOW HOW course. 
Personal criticism included. Write for free particulars. 
MARJORIE M. DAVIDSON 
P. 0. Box 104 Laceyville, Penna. 


“THE OLDEST ‘WRITERS’ SERVICE 
Established 35 years. 

Manuscripts criticised, revised, typed, marketed. 
Special attention to book manuscripts. Poetry. 
Catalogue on request. 

AGNES M. REEVE, CRITIC. 


Dept. Ohio 


PARADOX 


By Grover SMITH 


People who've done it 

Tell us about it: 

The successes they've recently met; 
The tales they tell us 

Don’t make us jealous— 

It’s their formula. Puzzling? You bet! 
“With your manuscript send a letter.” 
“Without one you do better.” 


“You have a good chance with the Post.” 
“You don't have the chance of a ghost.” 


“Greeting card verse is hard to break into.” 
“It's easy if you know where to send to.” 


It’s always with us, that horrible chant: 
“Don’t slant.” “Slant.” “Don’t slant.” 


MANUSCRIPTS TYPED 


Minor corrections. Bond paper. Carbon copy. 50c per 1,000 
words. Book lengths 40c per 1,000 words. Poetry Ic per line. 


Irene Barber 
New Orleans, Louisiana 


480 Audubon Street 


"WRITERS HERE'S HOW 


Read: “A WAY of WRITING — To SUCCESS.” Then turn 
your words into solid cash. Post paid $1.00. No C.O.D.’s. 


Constructive criticism at reasonable rates. Send stamped 


addressed envelope for rates. No obligation. 
Helen D. Schultz 
23 Ave. (Dept. A.J.) Winston-Solem ©. 


YOU CAN PUBLISH YOUR BOOK 


Looking for a publisher? Your manuscript, on any sub- 
ject, can be published, promoted and distributed suc- 
cessfully under our cooperative plan. Our free, illu- 
strated brochure, We Can Publish Your Book, tells how 
we have helped over 1000 authors see their books in 
print. Write today to Dept. A-311 for your copy, 
EXPOSITION PRESS INC., 386 4th Ave., New York 
16. In Calif.: 9172 Sunset Blvd., Hollywood 46. 


LET ME HELP YOU 
CONSTRUCTIVE CRITICISM $1 per 1,000 words. 
attention to plot, dialog and characterization. 
appraisals $5. 
REWRITING, GHOSTING, EDITING, TYPING 
Very Reasonable Rates 
ROBERT A. WISE 
308 Oleander Avenue Bokersfield, California 


ILL DO IT FOR YOU 


Sick of rejects! |! have ghost-written millions of words 
of stories, articles, roe age for hundreds of satisfied 
clients. | may be able to help you see your name in 
print and make money on your raw material. Reason- 
able rates. Particulers FREE, Also Slant Chart & Best 


Plot Formula. 
WILL HEIDEMAN 
Dept. A 


Special 
Novel 


Fern Park Florida 
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The Seabury Press, Havemeyer Place, Greenwich, 
Conn. Religious material (Episcopal) for children and 
adults. Accepts MSS. of book length or pamphlet 
length. Usually royalty, occasionally outright pur- 
chase. Leon McCauley, Manager. 

Sheed and Ward, Inc., 840 Broadway, New York 
3. (30) Specializes in non-fiction for Catholic market 
—concentration in theological writing. Publishes some 
fiction, verse, juveniles, for Catholic readers. MSS. 
to Ruth Reidy, Editorial Department. 

Union of American Hebrew Congregations, 838 
Fifth Ave., New York 21. Religious (Jewish). 


W. A. Wilde Co., 131 Clarendon St., Boston 16, 
Mass. (10) Religious, including some juveniles. 


Zondervan Publishing House, 847 Ottawa St., N 
W., Grand Rapids 2, Mich. (50) Religious, novels, 
textbooks, non-fiction, juvenile fiction. T. A. Bryant. 


Scientific, Technical 


Academic Press, les, 125. 23rd 
10. (35) Scientific and technical. 

Aero Publishers, Inc., 2162 Sunset Blvd., Los An- 
geles 26, Calif. Aviation books only. 

American Geographical Society, Broadway & 156th 
St., New York 32. Geography books. Charles B. 
Hitchcock. 

American Radio Relay League, West Hartford 7, 
Conn. Radio (technical). George Grammer. 

Charles A. Bennett Co., Inc., 237 N. Monroe St., 
Peoria 3, Ill. (15) Textbooks and reference books on 
industrial education, home economics, art crafts; 
well illustrated books for tradesmen and craftsmen. 
Paul Van Winkle. 

Burgess Publishing Co., 426 S. Sixth St., Minneapo- 
lis 15. (20) Mimeoprint and photo offset publishers. 
Textbooks and technical books. Charles §. Hutchin- 
son. 

Chemical Publishing Co., Inc., 212 Fifth Ave., New 
York 10. (15) Chemical, technical, and scientific 
books. 

Floyd Clymer, Publisher, 1268 S. Alvarado St., Los 
Angeles 6. (10) Automobiles, motorcycles, racing, 
Americana. 


New York 


AUTHOR & JOURNALIST 


Comstock Publishing Associates, Cornell Heights, 
Ithaca, N. Y. (6-8) Educational works on biological 
science; textbooks; non-fiction. 


Cornell Maritime Press, Cambridge, Maryland. (5- 
10) Marine non-fiction; technical and how-to-do 
books. Felix M. Cornell. 


F. A. Davis Co., 1914-16 Cherry St., 
3. (10) Medical and nursing technical ‘books. 
Smith, M.D. 


Denlinger’ s, 16627 Pope Avenue, Richmond, Va. 
Specialists in books on dogs, cats, cage birds, and 
tropical fish. Mrs. Milo G. Denlinger. 


Frederick J. Drake & Co., 117 Green Bay Rd., Wil- 
mette, Ill. Commercial art, mechanical, technical 
books; practical books for home study and vocational 
training. S. W. Drake. 


Forbes Press, Inc., 708 Binney Drive, Fort Pierce 
Beach, Fla. Books in medicine and allied sciences. 
Ellen H. Ringer. 


Goodheart-Willcox Co., 1321 S. Michigan Ave. 
Chicago 5. (3-10) Textbooks; technical and agricul- 
tural books. Floyd Mix. 


Hafner Publishing Co., Inc., 31 E. 10th St., New 
York 3. (20) Textbooks; technical books; grammars 
and dictionaries; reprints. Does not invite MSS. 

Norman W. Henley Publishing Co., 254 W. 54th 
St., New York 19. Technical books only. 

Hillhouse Press, Box 1360, New Haven, Conn. 
Books on science, medicine, only. Mark Keller. 

Institute of Pacific Relations, | E. 54th St., New 
York 22. (8-12) Specialized publishers of non-fiction 
books on Pacific and Far Eastern affairs. W. L. Hol- 
land, Secretary-General, International |.P.R. A. de 
Grassi, Jr., Executive Secretary, American |.P.R. 

Carl W. Jones, 620 New York Life Bldg., Minne- 
apolis 2, Minn. Magic and conjuring. Carl W. Jones. 

Judy Publishing Co., 3323 Michigan Blivd., Chicago 
16. (30) Dog books principally. Does not solicit MSS. 
Will Judy. Query. 

Lea & Febiger, 600 S. Washington Sq., Philadelphia 
6. (25) Textbooks; medical, dental, pharmaceutical, 
nursing, veterinary science, agriculture, general scien- 
tific books. 

Lincoln Electric Co., 22801 St. Clair Ave., Cleve- 
land 17, O. Any unusual or newsworthy use of weld- 
ing in manufacturing, building or construction, or 
f rming. Especially interested at present in automatic 
hard surfacing applications. 

McKnight & McKnight Publishing Co., Market & 
Center Sts., Bloomington, Ill. Industrial education, 
craft and guidance books; textbooks. C. A. Roper. 

Military Service Publishing Co., Harrisburg, Pa. 
(10) Military textbooks and technical books. Royalties 
or outright purchase. Joseph B. Sweet. 

Popular Mechanics Press, 200 E. Ontario St., Chi- 
cago 11. (6) How-to-do-it books, 100-200 pages. N. 
F. Guess. 

John F. Rider Publisher, Inc., 480 Canal St., New 
York 13. (4-6) Radio and television textbooks and 
technical books. Preferred lengths, 40,000 to 80,000 
words. Royalties, possibly outright purchase. M. S. 
Snitzer. 

W. B. Saunders Co., W. Washington Sq., Philadel- 
phia 5. (50) Textbooks; medicine, surgery, veterinary, 
dentistry, nursing, college sciences, physical educa- 
tion. Benjamin B. Wells, M.D. Query. 

Science R ch A es, 57 W. Grand Ave., 
Chicago 10. Psychological tests; guidance and pro- 
fessional books and materials; reading improvement 
materials; classroom texts; Life Adjustment, Junior 
Life Adjustment, and Better Living Booklets. 

Simmons-Boardman Books, Division of Simmons- 
Boardman Publishing Corporation, 30 Church St., New 
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Philadelphia 
Bc. 


WHY NOT SHOOT HIGH? 


For Pictures and TV. My need of Scripting in Hollywood 
Studios give me that vital know-how. Many stories filmed. 


Why not yours? 
GHOSTING A SPECIALTY 
Revise, Edit Concrete, Honest Analysis 
JESSICA FOX MAY 
Hollywood 28, California 


5602 Fernwood Avonue 
PHONE: 2-5448 


Would-be-selling writers 
poems, stories, books unpublished, write 
read manuscripts for two book pub- 
Enclose stamp for reply which is 


with songs, 
immediately. | 
lishers, and others. 
personal. 


N. Bunker, 


- 637 W. LaDeney Dr., 
California 


Ontario, 


SELL WHAT YOU WRITE 


Author, constantly selling, makes selling writers. Efficient 
revision $1.50 a thousand words, Book appraisal, $5. Market 
suggestions. Expert typing, 60c a thousand words. No inter- 
views. 


DARRELL L. RIDGEWAY 


1320 Stout St. Denver 4, Colo. 


LOW COsT PUBLISHING SERVICE 
for Authors 


We print, publish and distribute your manuscript in book 
and pamphlet format. Send for free folder. P 

THE WILLIAM-FREDERICK PRESS 


Pamphlet Distributing oy Inc. 
313 West 35th St. New York 1, N. Y. 5 


MANUSCRIPT TYPING 
50c Per Thousand Words 


Work Guaranteed to be Accurate and Neat. 
Price includes: Minor corrections; one carbon copy, 
if desired. Also, extra first and last sheets. 


21 Yrs. Typing Experience 
HELEN M. MYERS 
121 S. Potomac St. 


WRITE COMIC BOOK SCRIPTS 


My 24-page booklet, FUNDAMENTALS OF COMIC SCRIPT 
WRITING, contains over 15,000 words of instruction on 
how to write stories for the comic books. You also receive 
a sample STORY SYNOPSIS and page of PANEL SCRIPT 
as submitted to editors. All for $1.00. 

EARLE C. BERGMAN 

1255 No. Gordon Street 

Hollywood 38, California 


Waynesboro, Pa. 


READY-TO-SELL GHOST-WRITTEN 


stories might establish you as a writer. The cost is low, the 
possible profit considerable, having your name appear in a 
magazine over a story is gratifying. Many well known writers 
have started their career with ghost-written stories. Write 
for confidential particulars. 


OSBORNE LITERARY SERVICE 


23A Green Street Wollaston 70, Mass. 


WE WANT CONFESSIONS 
No Reading Fee 


NICHOLAS LITERARY AGENCY 
Rm. 202 152 E. 35th St. 
NEW YORK 16,N. Y. 


CC 
25 
| 


$3,000,000 
IN PRIZES WON! 


You, too, can win your share of 
these Big National Contests for 


secrets of the “School of the 
Stars.” Send today for FREE “Con- 
fidential Contest BULLETIN” with 
winning helps for the biggest 
contests now on. . no obligation. 


SHEPHERD SCHOOL 


1015 Chestnut St., Dept. A, Phila, 7, Pa. 


by recording companies, radio and 
T-V artists. New songwriters are 
cashing *‘Tin Pan Alley’ every day. 
Get cash for your songs. Send for 
FREE DETAILS. No obliga 
MUSIC 


: DETAILS 


WIN PRIZES 


CONTEST MAGAZINE, the leading contest hobby publico- 
tion, lets you in on how to win! Each issue lists scores of 
lucrative competitions open to everyone. Presents winning 
tips from winners, judges, and experts. 50c a copy, $4.50 a 
year. Contest Magazine, Dept. A, Upland, Indiana. 


BEGINNING V WRITERS! 


Need friendly, personal help with plotting and revision? Let 
a published author help you revitalize your story. Special 
trial offer: $1.00 for short-shorts up to 1500 words; $3.00 
per story up to 5,000 words. No juveniles. Send typewritten 
script and addressed envelope with return postage. 


HYCO WRITERS SERVICE 
Vonseyville, 


GHOSTWRITER 
Over twenty years experience in mending writ- 
ing for marketing. | do not tell what to do. 
1 do it for you. Reference women’s WHO'S 
WHO. Correspondence requires return post- 


age. 
NATALIE NEWELL 


2964 Aviation, A.J Miami 33, Florida 


FRIENDLY, EXPERT HELP 


25 years satisfactory 
Editing, 
stories, 


What every writer needs. service; 
worldwide clientele. Modern methods. tory 
rewriting, ghosting, instruction; books, speeche 
articles, poems, fiction, non- fiction, text books. Each prop: 
erly eee when ready. Free carbon on white nape. ead 5 
to $1 a thousand word average. Minimum $6.50 


IRMA A. GWIN-BUCHANAN 
(Sen Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, Cali 


York 7. (10) Trade, technical books on rail and ma- 
rine transportation, carpentry, building, hobbies. C. 
L. Combes. 

U. S. Naval Institute, Annapolis, Md. Technical. 
Confined to military, naval, or mgritime affairs, or 
matters bearing on national defense. 

Whiteside, Inc., 425 Fourth Ave., New York 16. 
(Successor to Woman’s Press) Social work books for 
educators, social workers, and volunteers. No works 
on homemaking or child guidance. 


“Nothing for us, thanks. We're just review- 
ing a few for our literary club.” 


«2, Md. (55-80) Medical. 


WE WANT CARTOONS! 
Girls - Cheesecake - General 
Fast Action! Prompt Payment! 
Pleasant Rejection Slip 
JOKER COMEDY JEST 
270 Park Ave. 


STARE 
New York 17 


John Wiley & Sons, Inc., 440 Fourth Ave., New 
York 16. (30) Scientific, technical, and business 
books. 

Williams & Wilkins Co., Mt. Royal Ave., Baltimore 
E. F. Williams. 

Year Book Publishers, Inc., 200 E. Illinois St., Chi- 
cago 11. (15) Medical. 


Textbooks 


Addison-Wesley Publishing Company, Inc., Cam- 
bridge 42, Mass. (20) College textbooks on all sub- 
jects. W. H. Blaisdell. Query. 

Allyn and Bacon, Inc., 50 Beacon Street, Boston 8 

American Book Company, 55 Fifth Ave., New York 
3. (20) School and college textbooks. Editor-in-Chief, 
Dr. Grant H. Brown; elementary, Walter M. Mason; 
high school, Dr. Leo Gans; college, Emmert W. Bates. 

William C. Brown Co., 915 Main St., Dubuque, 
lowa. Textbooks from faculties of universities and 
colleges only, 

Catholic Education Press, Catholic University of 
America, Washington 17, D. C. (10). 

Follett Publishing Co., 1257 S. Wabash Ave., Chi- 
cago 5. (20) Textbooks for elementary grades. Some- 
times outright purchase. Linton J. Keith 

Ginn and Company, Statler Office Bldg., Boston 17. 
(30) Textbooks for schools and colleges. F. A. Rice, 
President; J. B. Palmer, Editor. 

Globe Book Co., Inc., 175 Fifth Ave., New York 
10. (10) Texts for elementary, high school, and col- 
lege use, S, M. Polter. 

Gregg Publishing Division, McGraw-Hill Book Co., 
Inc., 330 W. 42nd St., New York 36. (60) Commer- 
cial education textbooks. Royalties, outright pur- 
chase. Roy W. Poe. 

E. M. Hale and Co., Eau Claire, Wis. (60) Text- 
books in elementary school field; juvenile reprints. 
Does not invite MSS. E. M. Hale. 


AurTHor & JOURNALIST 


5 $ 
$ $ 
$ CASH, CARS, HOMES, TRIPS, just $ 
$ as ovr Students do who know the $ 
$ $ 
$ $ 
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D. C. Heath & Co., 285 Columbus Ave., Boston 16. 
(50) Textbooks, technical works for schools, colleges. 
Trevor K. Serviss. 


International Textbook Co., Scranton 9, Pa. (20) 
College textbooks in engineering, business, industrial 
arts, fine arts, guidance. 


Iroquois Publishing Co., Inc., Iroquois Bldg., Syra- 
cuse 2, N. Y. Textbooks, workbooks, teaching devices 
only. Royalties, outright purchase. John V. D. Couth- 
worth. 


Richard D. Irwin, Inc., 1818 Ridge Road, Home- 
wood, Ill. (15) College textbooks in economics, ac- 
counting; books for industry. Richard D. Irwin. 


Keystone Education Press, Inc., 222 Fourth Ave., 
New York 3. Subsidiary of Oxford Book Co. Basal 
elementary and high school textbooks, workbooks. 
Outlines, educational specialties. Condensed textbooks. 
M. H. Kessel. 


Laidlaw Brothers, 328 S. Jefferson St., Chicago 6. 
(30-50) Educational books. John Laidlaw. 

The C. V. Mosby Co., 3207 Washington Blvd., St. 
Louis 3. (40) Medical, dental, nurses’, and college 
texts. 


Noble & Noble, Publishers, Inc., 67 Irving Pi., New 
York 3. (10-12) Basic textbooks for elementary 
schools. Unsolicited MSS. seldom accepted. J. Ken- 
drick Noble. 


Odyssey Press, 101 Fifth Ave., New York 3. (10-15) 
Textbooks, mainly college. Edgar D. Hellweg. 


Oxford Book Co., Inc., 222 Fourth Ave., New York 
3. High school textbooks, visual aid condensed texts, 
review books, outline texts, workbooks, educational 
devices. M. H. Kessel. 

Pergande Publishing Company, 3331 N. Bartlett 
Ave., Milwaukee 11, Wis. (2-3) Technical and non- 
technical textbooks. Civil Service preparatory ma- 
terial, 64 to 160 pages, staff-prepared. 

Pitman Publishing Corp., 2 W. 45th St., New York 
36. (40) Textbooks; scientific, technical, arts and 
crafts, vocational, commercial, educational, business, 
photography. 

Benj. H. Sanborn & Co., 221 E. 20th St., Chicago 
16. (10) A. T. Young. 

Silver Burdett Company, 45 E. 17th St., New York 
3. (10) High school and elementary textbooks; short 
stories for elementary readers. Earl E. Welch. 

The L. W. Singer Co., Inc., 249 W. Erie Bldg., 
Syracuse 2, N. Y. Does not invite submissions. J. M. 
Ritter, Editor-in-Chief. 

The University Publishing Company, 1126 Que St., 
Lincoln 1, Neb. Textbooks only. Mrs. Magdelene 
Craft Radke. 

Webster Publishing Co., 1808 Washington Ave., 
St. Louis 3, Mo. (7) E. K. Wibracht. 

World Book Company, 313 Park Hill Ave., Yonkers, 
N. Y. Textbooks and standard tests. 


University Presses 


The Antioch Press, Yellow Springs, Ohio. (10) Text- 
books, translations, essays, non-fiction. Americana. 
Query. Freeman Champney. 

Combridge University Press, 32 East 57th St., New 
York 22. (80) Non-fiction; technical, scholarly, relig- 
ious books. F. Arnold Mansbridge. 

Carnegie Press, Carnegie Institute of Technology, 
Pittsburgh, Pa. (4) Non-fiction. Stanley R. March. 

Catholic University of America Press, 620 Michigan 
Ave., N.E., Washington 17, D. C. (10) Query. Rev. 
James A. Magner. 
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EARN AS YOU LEARN 


Every assignment aimed to win an editor's check. 
| myself am a selling writer, and | accept only stu- 
dents whom | know that | can help. 

When applying enclose: (1) A full statement on 
your writing background and the direction of your 
ambitions; (2) A short, typed, sample script with 
postage-paid return envelope. 

If | can help you, | will explain my easy-to-pay, 
earn-while-you-learn instruction and sales guidance. 
If | cannot, | will say so honestly. 


LOUIS L. WILSON 
941 N. Longfellow Avenue 
Tucson, Arizona 
REVOLT AGAINST FORMULA! 


Exceptional Novels, Short Stories, Plays, Articles marketed. 
Unestablished writers assisted. 


Scripts for Stage, Films, Television 
given special attention. 


CHARLES G. CHUPET 
Literary Agent 
(Yale Drama School ‘29) 
Hollywood 28, California 


5657 Sunset Bivd. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need editorial revi- 


with stories or books. I help writers make sales. 
I can help YOU! FREE READING AND REPORT 
ON SHORT STOR Special courses in Short 


Story and Article Writing. Ghost-writing of 
books, stories and special articles. 


MAITLAND LEROY OSBORNE 


23-A Green Street Wollaston 76, Mass. 


THAT BOOK OF YOURS 
Has it sold yet? We'll be pleased to read manuscripts, 


facts & fiction for the publishing market. Inquiries 
invited. 


CARLSON WADE, Literary A 
516 Fifth Avenue aos York 36, N.Y. 


FREE?! MSS. DELIVERY (and pickup) 


to any TWO PUBLISHERS you choose ABSOLUTELY 
FREE! Savi NO OBLIGATION THEREAFTER. 


n ou $6. 
MANUSCRIPTS TYPED, All Forms 


SPECIALISTS IN BOOKS, PLAYS, STORIES 


EDITING & GHOSTWRITING, All Forms 


FREE BOOKLETS. 


WRITERS SERVICE, Dept. AJ. 


7 Eost 42nd St., New York 17, N. Y. MU 7-5690 
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ERFECTIONIST 
g 
PERFECTIONIST 
g Accurate, neat, crisp, electric manuscript typ g 
2 typ 
% ing by an executive secretary (and writer's % 
Y wife) with years of manuscript experience. ¥ 
bond paper. One carbon copy. Extra 
% first and last pages. Thorough proofreading. 4 
Y Prompt service Complete correction of errors $ 
in spelling, punctuation and grammar, if de § 
sired. Prose: 50¢ per thousand words. Poetry: 
1¢ per line Postage additional. French and & 
Spanish manuscripts also accommodated $ 
perience qualifies me to give expert assistance 
| 


SELL IN THREE MONTHS 

OR MONEY BACK 

IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . . 

AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 
stories ... articles ... serials . . . series. 


Now I’m teaching it. 

ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 


WILL HERMAN 
328 
Cleveland 3, Ohio 


7016 Euclid Ave. 


EXPERT TYPING SERVICE 
25 Yeors’ Experience 


Manuscripts neatly typed in pica or elite type, 20-pound 
bond paper, with one carbon. MSS. over ten pages extra 
first and fast sheets, minor corrections. 40 cents per 
thousand words, plus return postage. 


KAYE TYPING SERVICE 


Box 389 Grove City, Pennsylvanio 


revisions, editing, 
your MS 


1 do coaching, criticism, instruction, 

ghostwriting, research. If not sure what 

needs, ask for Reading and Report, and send $3 

deposit with each MS under 10,000 words, $5 for 

each longer one. Full credit given for deposit when 

ordering any service | recommend, including agency. 
M. 


Box 332, Desk AJ95 ‘ortiand 6, Maine 


EASIEST WAY TO MAKE $1 TO $10 DAILY 


WRITING FILLERS 
wil ‘s New 1953 Revised Course & Markets 
No long training or professional style and plotting technique 
needed. Shows how to write humor, juvenile stories, house- 
hold tips, rewrites, etc. Complete with samples. 150 mar- 
kets, also month of help to 1500 words of fillers if you 
order now. Other fiction a and help available. Return 
and $1.00 today 
WiLL 


Fern Park Florida 


CASH FOR FILLERS 
"PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and ‘“‘shorticles” of all 
types, besides presenting instructive articles on 
how to write salable filler material. Published 
twice yearly. Send 50c for sample copy. 

A. D. FREESE & SONS 

Box A, Upland, Ind. 


MANUSCRIPT TYPING 

Manuscripts, envelopes, poetry, typed by expert typist. 
Prompt, accurate, dependable service with minor corrections. 

50c per 1000 words if 5000 words or more. 

60c per 1000 words if under 5000 words. 

2c per line for poetry. 

Linda Parkins Typing Service 

P. O, Box 128 Medford, Massachusetts 


GET YOUR FREE COPY OF 
“BYLINES & CHECKS” 
A newly published folder which contains 
valuable advice for non-fiction writer 
data on Ronald J. Cooke's course 
writing. Write for your copy now. 
THE NON-FICTION PRESS, P.O. BOX 1008, 
GLENDALE CALIFORNIA, 


Columbia University Press, 2960 Broadway, New 
York 27. (100) Non-fiction, reference books, popular 
science, politics, sociology, education, religious; text- 
books, translations. Charles G. Proffitt. 


Cornell University Press, 124 Roberts Place, Ithaca, 
N. Y. (25) Non-fiction, textbooks, technical books, 
translations. 


Dartmouth Publications, Baker Library, Hanover, 
N. H. Specialized publishers of Dartmouth College 
authors. 


Duke University Press, Box 6697, College Station, 
Durham, N. C. (15) Scholarly works. 


Harvard University Press, 44 Francis Ave., Cam- 
bridge 38, Mass. (100) Scholarly books, non-fiction in 
all fields. 


Indiana University Press, Bloomington, Ind. (10) 
Non-fiction, both scholarly and general interest trade 
books. Bernard B. Perry. 


lowa State College Press, Ames, la. (15) Non-fic- 
tion, textbooks, reference books in science, agricul- 
ture, engineering, veterinary medicine, home econom- 
ics, and books of regional nature about lowa and 
Middle West. Marshall Townsend. 


Johns Hopkins Press, Gilman Hall, Homewood, Bal- 
timore 18, Md. (15-20) Non-fiction; scientific, his- 
tory, practical science, political economy, medicine, 
general books. Does not solicit MSS. 


Louisiana State University Press, Baton Rouge 3, 
La. (12) Non-fiction, technical books, translations. 
A. O. Goldsmith, Manager. 


New York University Press, Washington Square, 
New York 3. (4-5) Non-fiction in the fields of litera- 
ture, public affairs, science, and the arts. Fillmore 
Hyde, Director-Editor; Allan Angoff, Associate Editor. 


Rutgers University Press, New Brunswick, N. J. (15) 
Non-fiction, especially on New Jersey, Lincoln, and 
American history; and in agriculture, ceramics, and 
the humanities. Rogers Wallace Shugg. 


Southern Methodist University Press, Dallas 5, Tex. 
Non-fiction. Allen Maxwell. Query. 


Stanford University Press, Stanford, Calif. (30) 
Texts and reference; scholarly works; all types except 
fiction, verse, plays. Donald P. Bean. 


Syracuse University Press, 920 Irving Ave., Syra- 
cuse 10, N. Y. (15) Non-fiction, technical, religious. 
William A. Miller. 


University of Alabama Press, Drawer 2877, Univer- 
sity, Ala. (15) Non-fiction. James B. McMillan. 


University of California Press, Berkeley 4, Calif. 
(50) Non-fiction, scholarly or for general audience; 
translations. August Fruge. 

University of Chicago Press, 5750 Ellis Avenue, 
Chicago 37. Non-fiction, textbooks, religious, medi- 
cal. Morton Grodzins, Editor; Rollin D. Hemens, physi- 
cal science; Barry D. Karl, humanities; Alexander J 
Morin, social science. 

University of Florida Press, College of Law Bldg., 
Gainesville, Fla. (5) Non-fiction. Lewis F. Haines. 

University of Georgia Press, Athens, Ga. (10) Non- 
fiction, scholarly works. Ralph H. Stephens. 

University of Press, Urbana, (20) Schol- 
arly non-fiction of specialized and general interest. 

University of Kansas Press, Journalism Bldg., Law- 
rence, Kans. Non-fiction, works of scholarship. Clyde 
K. Hyder. 

University of Kentucky Press, Room 72, McVey 
Hall, Lexington, Ky. Bruce F. Denbo, Director. 

University of Michigan Press, 311 Maynard St., 
Ann Arbor, Mich. (20) Non-fiction. 
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University of Minnesota Press, 10 Nicholson Hall, 
Minneapolis 14, Minn. (20) Non-fiction, all types. 
Helen Clapesattle, Director. 


University of Nebraska Press, Administration An- 
nex 1, Lincoln 8, Neb. Non-fiction. Emily Schoss- 
berger. 


University of New Mexico Press, Albuquerque, N. 
M. (15) Non-fiction, special interest in regional ma- 
terial. E. B. Mann. 


University of Oklahoma Press, Norman, Okla. (20) 
Scholarly non-fiction in all fields; Western Americana, 
history, literary criticism, musicology, biography, tech- 
nical subjects. Savoie Lottinville. 

University of Pennsylvania Press, 3436 Walnut St., 
Philadelphia 4. (25) Non-fiction, scholarly and gen- 
eral. Morse Peckham. y 


University of Pittsburgh Press, 3309 Cathedral of 
Learning, Pittsburgh 13, Pa. Non-fiction; regional 
history a specialty. Mrs. Agnes L. Starrett. 


University of South Carolina Press, Columbia, S. C. 
(10) Non-fiction. Query. 


University of Washington Press, Seattle 5, Wash. 
(10) Scholarly works. W. M. Read. 


University of Wisconsin Press, 811 State St., Madi- 
son 5, Wis. (10) Non-fiction. Thompson Webb, Jr. 


Vanderbilt University Press, Nashville 5, Tenn. (6) 
Non-fiction; religious; translations. Does not invite 
submissions. H. C. Nixon. 


Western Reserve University Press, 2035 Adelbert 
Road, Cleveland 6, O. Scholarly books and popular 
pamphlets. C. H. Allen, Jr., Editor. 


Yale University Press, 143 Elm St., New Haven 7, 
Conn. (50) Non-fiction, Yale Series of Younger Poets. 
Eugene Davidson. 


Newspaper Column Rights 


By ALAN SWALLOW 


In writing a column for a newspaper syndicate, 
should the writer reserve all other rights? Writing 
under a byline other than his own, the copyright 
will be in the name of the syndicate. 

The answer to the question is, of course, yes—if 
he can. As in the case of magazines, the test of the 
best markets is that they ask only for the rights 
they immediately use. The matter of copyright is 
not so important—most syndicates will copyright 
material in their names; but what is important is 
the contractual arrangement for the ownership of 
the various rights other than first serial rights. A 
syndicate may copyright in its name but not own 
other than first serial rights. This would be fine 
for the author. 


WE REGRET 


By Dorotuy DALTON 


Like the truth, 
Or like it not— 
Editors are 

A sorry lot! 


NoveMBER, 1953 


KATHRN BEMIS WILSON 


NOVELS — Reading and report $5 
Novels marketed. 


Criticism, editing, revision of fiction 
or non-fiction, any length. 


GHOSTWRITING 


5010 Laurel Canyon Bivd. 
North Hollywood, California 


practical playwrighting 
the correspondence course by a selling writer that 
teaches the technique of one and three act plays, 
TV and radio scripting. 


Berlin, Connecticut 


Marjorie Freer e 


Send self-addressed stamped enve- 
lope for PRIZE PROGRAM. — 
ou 


POETS: 


terly prizes $25; Poetry Book Contest, etc. 


will receive also description of HELP YOURSELF 

HANDBOOKS ($1 each) containing 999 PLACES 

TO SEND POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 

(Published monthly since May, 192 
2 a year) 

624 N. Vernon Ave. 


9. 25¢ a copy. 
Dallas 8, Texes 


VESPERS .... 


Solicits articles, poetry, and book reviews on such subjects as 
psychology, religion, medicine, and psychiatry. Only experi- 
enced writers needed. Articles and poetry paid for by ar- 
rangement with the editor, Dr. Henry Picola. 


VESPERS 


P. O. Box 202 Kenilworth, Ill. 


DID YOU EVER WISH 


that you could find REALLY ‘thorough, competent and 
friendly criticism of your poems to show you why they do 
not sell to PAYING markets? 

WE INVITE YOU to take advantage of our amazing} 
low offer to find the answers. Send two poems under 3 
lines each with self-addressed stamped envelope and one 
dollar ($1) for a complete report and helpful suggestions 


for revision. 
. THE POETRY CLINIC 
Dept. D, P. O. Box 352 


Roseburg, Oregon 


LEARN TO WRITE POETRY 


POLK-A-DOT PRIMER for POETS 
A Course in Writing Poetry (One Dollar Cash) 
GRACE PORTERFIELD POLK 


Poetry Critic. One Poem, One Dollar. 
The Maples (Summer Address) Greenwood, Indiana 


POETRY BOOKS $169.50! 


Have your books published—not just printed. There is a 


difference. All other book prices in line with the above. 
Complete plant. 20 years’ experience; 650 titles. Nationa: 
advertising and publicity. Write: 


THE STORY BOOK PRESS 
Books and Authors you will treasure 


3233 McKinney Ave. , Texas 
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TRY THE CRITIC WHO WROTE THE PRIZE-WINNING NOVEL 
: “THE DEVIL’S HANDMAIDENS” 
il. F h la 
‘or coaching by moa plots and poetry 


1-—-WRITERS: HERE'S HOW! (Basic Technique)........... $1.00 
2-—-WRITERS: HELP YOURSELVES! (Formuia)............ 00 
3—WRITERS: LET’S PLOT! (Plots for everything)........ 2.50 
4-—WRITERS: MAKE IT SELL! (Advance Technique)...... 2.00 
5—-WRITERS: TRY SHORT SHORTS (8 types expiained).. 3.00 
6--WRITERS: LEARN TO EARN! (New approach to writing) 2.50 
7—THE DEVIL'S HANDMAIDENS (My historical novel).. 3.50 
For proof that I can practice — also teach by mail 
Available for lectures. ‘References: o's Who in the Midwest 

Rd. MILDRED |. REID. Northbrook, IIlinois 


MANUSCRIPT TYPING 


First Aid. to Writers 
Fast —- Accurate — Necit 


50c per 1000 Words 
Minor Corrections 
One Carbon if desired 


MAUDE B. TABER 


BE SURE OF GETTING 
AUTHOR & JOURNALIST 
EVERY MONTH 


Articles by top-name authors 
A different market list in every issue 


Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Notl. Bank of Topeka Bidg. 
Topeka, Kanses 


| enclose remittance for my subscription: 


$3 for 2 years (saving me $3 over 
single copy cost) 


$2 for 1 year (saving me $1 over 
single copy cost) 


50c additional per year outside U.S.A 


Nome 


Street 


City 


What Editors Want 


[Continued from Page 7] 


Talisman, semiannual literary magazine, P. O. 
Box 8806, Denver 10, Colo., will begin publishing 
fiction in its winter issue. It is interested in “the 
carefully written, mature story.” No payment is 
made. Editors are Robert Greenwood and New- 
ton D. Baird; advisory editor, Dr. Alan Swallow. 

— Ae] — 

Pennsylvania Angler, 1339 E. Philadelphia St., 
York, Pa., is not ‘in the market for articles at 
present but may well be kept in mind for future 
queries in the specialized field of fishing. It is us- 
ing cartoons and photographs, with payment on 
acceptance at $5 up. George W. Forest is editor. 

— — 

Funk & Wagnalls Company has acquired control 
of Wilfred Funk, Inc. Both firms are now located 
at 153 East 24th St., New York 10. William Sloane 
is editor. 

— — 

The Crippled Child, 11 S. La Salle St.. Chicago 
3, has changed from a technical publication to 
a bimonthly magazine for parents of crippled 
children. It is published by the National Society 
for Crippled Children under the editorship oi 
Catherine Barr. 

Hobby pieces, articles on child care and train- 
ing, discussions of adolescent problems—all with 
= ial reference to the handicapped—are among 
the MSS. desired, 

Payment is around Ic a word, with additional 
compensation for photographs and drawings. 

— 

Will Judy, president of Judy Publishing Com 
pany, 3323 Michigan Blvd., Chicago 16, writes 
that his firm is expanding its book publishing 
program but finds few freelance writers qualified 
to write authoritatively on dogs and dog breeding. 
which constitute the firm’s special interest. 

— Av] — 

The former publisher of Modern Age writes 
that manuscripts are still being sent to the maga- 
zine although it ceased publication some time ago. 
The latest listing in Author & Journalist was car- 
ried in January, 1951. This situation reinforces 
the oft repeated warning that old market lists 
should never be used. 

— — 

Embryo: A Literary Quarterly is announced for 
the coming year, the first issue to appear in Janu- 
ary. “The sole requirement for acceptance by this 
magazine,” writes the editor, E. E. Walters, * ‘is 


originality—in form, in content, or in treatment.” 
Address Mr. Walters at 1600 W. Broadway, Louis- 
ville 3, Ky. 


FREE FREE! FREE! 


character. 


seriously interested in writing short-short fiction. 


Analysis of a Collier's Short Short Story by Robert Oberfirst 


Do you know that most slick magazines are using short-shorts that do not stress the 0. Henry twist? That most 
magazines do not want the short-short with the mechanical, 
This booklet shows whot makes a Collier’s short-short tick. 
book, WRITING THE SHORT SHORT STORY published by THE WRITER, 


ROBERT OBERFIRST, Literary Agent, P. O. Box 539, Ocean City, New Jersey. 


gag-type of ending, but want short-shorts that stress 
It's a sample chapter from the famous 
INC., and will be mailed FREE to all writers 
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AUTHOR & JOURNALIST 


3 R. DB. 3 Amsterdam, N. Y. : 


ADBAS offers you an inexpensive opportunity to advertise your 


miscellaneous wants and wares. Rate: 9c a word, first insertion, 
8c a word, subsequent insertions of the same copy; no agency 
commission allowed. Checking copy 10c extra. Copy and remit- 
tance must reach us by the 28th of the second month preceding 
insertion. Critics, courses, agents, typists, may use display 
advertising only. AUTHOR & JOURNALIST, 1313 Nationa! 


Bank of Topeka Bidg., Topeka, Kan. 


BOOKS, MAGAZINES, NEWSPAPERS 


MONEY-MAKING, MONEY-SAVING, How-to-Do-it Books. 
Free Catalog. Special Book Dividend Offer. BREZANY 
COMPANY, P. 0. Box 309, Dept. AJ, Glendale 5, Calif. 


WANTED—COPIES of “Strange Daughter,” by a Wood- 
ford, published 1940 by Bg age Swift, N. Y., in hord 
covers. Jack Woodford, P. 0. Box 1318, Richmond, Vo. 


SOMETHING NEW—The true experiences of ag writer 
who made first slick sale out of slush pile for $850. The 
editor's letters. Amusing and full of information. Tells 
how monuscripts are read. If you’re ever discouraged, y.u 
need to read the booklet, “it Happened.” Only $1 1.00 
postpaid. V. Laughlin, Box 737, Albuquerque, New asain. 


THE WRITING OF FICTION changes as time goes on, and 
he who writes must keep up with new developments. You 
have never yet read anything with so much of inwardness, 

of new, revealing, underlying principles, as RHYTHM IN 
WRITING—$1.00. R. N. Risser, 30 W. Bayaud Ave., Den- 


ver, Colo. 
THE HYBRID PRINCE OF EGYPT, By the Collaborator of 
Ambrose Bierce. Dr. De C., 351 South Oxford, Los 


$1.25. 


MARKET LISTS! Back numbers of AUTHOR & JOURNALIST 
listing specialized markets are available, as long as 
they last, at 25¢ each postpaid. October, 1952 (Little 
Magazines). December, 1952 (Trade (Business) Journals.) 
February, 1953 (Juveniles). March, 1953 (Regional Maga- 
zines). April, 1953 (Poetry, including light verse). May, 
1953 (Comics). June, 1953 (Travel and Farm). July, 1953 
(Handy Market List). , August, 1953 (Greeting Cards, Plays, 
Syndicates). Sep 1953 (Specialized Magazines). 

October, 1953 (Television). Send 25¢ each (coin or stamps) 

to AUTHOR AND JOURNALIST, 1313 National Bank of 

Topeka Bidg., Topeka, Kansas. 


Angeles, California. 


MARKETS 


HOW TO TURN HUMOR into Cash, 
Fleming, Box 142, Menlo Park, Calif. 


details $1.00. Lew 


CLIP ADS FROM LOCAL NEWSPAPERS, sell to trade maga- 
zines. Full instructions, list of 40 markets, $1. Dan Valen- 
tine, Box 1212, Salt Lake City, Utah. 


ms. Instructions and markets sent 


$10 A WEEK 
e, Willmar, Minn. 


for 25c. Charles 


—_o— 


FREE BOOK “505 Odd, Successful age eee 
Expect something Odd! Pacific 5, Oceanside, 


Calif 


ORIGINAL h dot solicited. Forrest Miller, 


522 Raub, Easton, Pa. 


GET “DOLLARS FOR FILLERS.” 
Agency, Clanton, Alabama. 


Send dime to Pattillo 


SERVICES 
ABC SHORTHAND IN ONE WEEK $2.00. Returnable. 
Zinmon, 215 A West 91, New York 24, N. Y. 
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AT LOSS WHAT TO GIVE for Christmas? Get off the beaten 
poth—give friends and yourself our Typewriter Ribbon 
Reviver. Useful and novel gift. Makes old ribbons serve 
over and over again. Real money saver. Buy only if con- 
vinced. Send 10c (postage & handling) and we'll mail you 
a sample, enough for ‘des ribbons—you'll be amazed and 
delighted. NOVEX CO., P. O. Box 52, Soranac Lake, N.Y. 


BOOK AND MAGAZINE WRITERS—Send for free writer's kit 
on building with hardboard. Ideas for do-it-yourself pro- 
jects. Free 1 on technical problems and other per- 
sonal services on request. Public Relations Department, 
Masonite Corporation, 111 West Washington Street, Chi- 
cago 2, Illinois 


RESEARCH SERVICE. Your questions on any subject answered 
through authentic research at reasonable rates. Bryan A. 
Piercy, 10912 South 5th Street, Olean, New York. 


TO FOSTER GOOD WILL. Free instruction course uote 
in the Catholic religion. No obligation. Write CATHOLIC 
1ETY, Dept. K, 214 West St., 


WHAT YOUR HANDWRITING reveals about you may take 
a half day to dictate, and it cannot be done for 50c 
nor $5.00 but send me a pe e of your writing, ond 
$2.00 and I'll give you more than your money’s worth. 
| have more students who fn actually using —_ 
analysis effectively than any other person in Americo 
See “Who Knows—and What.” Bunker, 637 W. Lea- 
Deney Dr., Ontario, Calif. 


—_o— 


$3-$10 HOURLY in Research Work. ae ad- 
dressed envelope. Sterling, Great Neck oh, 


—o— 


VOCATIONAL GUIDANCE and analysis. Send Name, birth- 
date, 50c. Melissa, Box 251, Atlantic City, N. J. 


FINISHED CARTOONS DRAWN to your gags. $1.00 each. 
Alvin Hesseling, Potosi, Wisconsin. 
TYPEWRITER RIBBONS—New. Two for $1.25 setens 
pewriter. Marvin Schmidt, 8109-1A Kilpatrick, 
okie, I. 


WANT TO WRITE PROFESSIONALLY and thereby sell os 
quickly as possible? Find answer my , this magazine, 
page 26. NATALIE NEWELL, p 


PHOTOGRAPHS FOR WRITERS. Reasonable. Paul's Photos, 
3702 Lakewood Ave., Chicago 13. 


MY FINISHED CARTOONS drawn to your —_ 
Mailed flat on heavy Bristol board. F. Cunninghom, 
Brookside Rood, Leavittsburg, Ohio. 

“KNOW THYSELF” Scientific handwriting analysis. $1.00. 

Thomas, Box 934-P, Joshua Tree, Calif. 
PERSONALS 

“X-RAY MIND.” Dangerous power over others. (Krishnare 
course.) Inquire. Send dime. Krishnaor Institute, 1912 
Lincoln-Park-West, J-11, Chicago 14 


WRITER WANTED. 
Dok., in return 
Roscoe, N. Y. 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on « high 
to help lonely, refined, marriageable men andwomen 
ast nationw: members et.1 rticu- 
lars FREE, EVAN MOORE. Box 988, Jacksonville, 


Investigate forgotten estate, P 
for story involved. Wright, Box or 


—— 
— 
— 
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For the second month in a row, the National 
Travel Book Club chooses a Vantage title 


For September, 1953, the National Travel Club, through its publication, TRAVEL MAGAZINE 
(circulation 125,000), announced the choice of Dr. E. Allen Petersen’s fabulous book, Hum- 
MEL, HUMMEL. r 


For October, 1953, another Vantage author hit the jackpot when TRAveL announced that it 
had selected ALONG THE PERUVIAN ANDES, by John Sayle, Jr., as its choice for the month. Two 
in a row—an unmatched record! 


Also, for June, 1953, one of America’s leading religious book 
clubs, ConcorpiA Book Cus, chose a Vantage book as its selec- 
tion for the month. THou Art Peter, by Dr. L. E. C. Jeers, 
proved highly popular with Concordia’s members. 


Here is a record of book club accomplishment unequalled by any 
other cooperative publisher in America. One reason for this rec- 
ord is that Vantage’s sales department looks into every possible 
sales outlet for its books. This aggressive sales and promotion 
policy accounts for the substantial number of first and second 
edition sellouts on Vantage Press titles. 


Don't fail to investigate the Vantage plan of cooperative publish- 
ing. It costs nothing to get the facts. Just mail the coupon below 
for our 24-page booklet. It’s free. 


If you are looking for a publisher 


— here is what to do... 


Does your book have book club or other subsidiary for our 24-page illustrated brochure, To THE AUTHOR 
possibilities? Would it make a good reprint? Would IN SEARCH OF A PUBLISHER. It’s free. Mail the coupon 
magazines or newspapers want to use parts of it? below, or send a postcard to Barbara Baxter, Dept. 
Would it sell to the book clubs, the movies, radio or BB4, Vantage Press Inc. 120 West 31 St. New York 1. 
TV? You'll never know until your book gets published 


and is on the market. That’s why it’s so important to ps Mail coupon for FREE BOOKLET 
get into print. 


be 


Even if you've been snowed under with rejection ,------- - 
slips, don’t be discouraged. Remember, the three books Barbara Baxter, Dept. BB4, 
discussed above, and many, many other fine works, Vantage Press, Inc. 
were once rejected by commercial publishers who 120 West 31 St., New York 1 
couldn’t afford to take chances on new, unknown au- 
thors. If you have faith in your book, and are looking 
for a publisher, be sure to learn about VANTAGE’s un- 
usual program for producing, promoting and distribut- 
ing your book. 


If on the West Coast, write: | 


Vantage Press, Inc., Dept. BB4, 
6356 Hollywood Bivd., 
Hollywood 28, Calif. 


Please send me a FREE copy of your 24-page, illustrated 


brochure, To The Author in Search of A Publisher, which 


RESS ike to see creative work of 
VANTAGE Pi would. like to explains how | can have my book published. 


every type — fiction, non-fiction and poetry. We'd like 


to see even those manuscripts that have been rejected 
Learn more about the cooperative plan that has CITY 


worked so well for so many VANTAGE authors. Write 


’ 


